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CHAPTER 1. EXECUTIVE SUMMARY

Chileis one of the Latin American region's most dynamic and promising markets. Its strength and
dtractivenesslie not in its Size (population of 15 million people), but in the energy and professionadism of
its entrepreneurs, the trangparency of its regulation, and the predictability of its decisionmakers.
Market-led reforms adopted close to 30 years ago and an increasingly diversified economy with strong
tiesto buyers and suppliersin the Americas, Europe and Asa have given Chile awide range of options
for further growth. Prudent economic policy-making has secured long-term stability unknown
esawherein Lain America

Chileisa particularly promising market for high technology and capita goods (see sector highlightsin
Chapter 5). While solid opportunities for U.S. goods abound in Chile, competition is stiff, especidly
from countries with which Chile has negotiated free trade agreements. The U.S. is Chileslargest sngle
supplier (@most 23 percent of imports), but European and Asian competitors are strong. U.S. exporters
to Chilefind few problemsin financing customers. Sufficient Chilean, U.S,, and third-country banks
operatein Chile.

The U.S. and Chile are currently working to conclude a bilateral free trade agreement. Chile dready
has free trade agreements with Canada and Mexico, our two NAFTA partners. A U.S.-Chilebilaterd
free trade agreement would dlow U.S. exporters to aso enjoy zero percent import tariffs on most
products (U.S. exporters face a 6 percent import tariff in 2003).

Chile has one of the smplest and most trangparent regulatory systems in the region for trade and
busness. Careful review of regulaions and full compliance with guiddines will ensure more successful
and trouble-free operationsin Chile. Chile maintainsimport and export licensing requirements, but they
are more for satistica purposes rather than control. Only agriculturd products and afew sengtive
items face redtrictions.

Itiscrucid for U.S. companiesto establish an effective and efficient presence in Chile. Many foreign
companies have subsidiaries or branch officesin Chile; others utilize distributors or representatives.
Forty percent of Chile's population resides in the Santiago Metropolitan region and is easily reached.
Although 60 percent of the population lives outsde Santiago, Chile's unusud geography makesit
difficult to cover other population centers. Eighty percent of Chile' s economy is controlled from
Santiago; most agents/distributors operate from there with offices in the regions.

There are non-stop or direct flights to Santiago from Miami, New Y ork, Dalas/Ft. Worth, Los
Angeles, and Atlanta. In-country connections are plentiful. A reciprocity visaof USD$65 remainsin
effect, is purchased upon arriva to Chile, and isvdid for the life of your passport.



CHAPTER 2: ECONOMIC TRENDS AND OUTLOOK
Magor Trends and Outlook

Although Chile's economy expanded continuoudy during the 1990s (annud rea GDP growth averaged
seven percent), 1998 witnessed the start of a dowdown that lasted through most of the following yeer.
The country's economy contracted 1.0 percent in rea termsin 1999 before recovering in 2000.
Because Chilean growth is driven by exports concentrated in primary products and processed natural
resources (principaly copper, fresh fruit, and forestry and fisheries products), the world economic
dowdown and consequent decline in commodity prices negatively affected the country's growth
trgectory. The strong job creation and corresponding decline in unemployment (which hed falen to 4.4
percent in mid-1998) of the last severa years reversed in late 1998 as growth dowed. Unemployment
reached highs of 8-10 percent in 1999 and has not fadlen sgnificantly snce then. The growth in red
wages of better than five percent annualy that occurred in the middle of the last decade ended during
the recession but has since picked up, and real wages have on average risen faster than inflation. The
latter has graduadly declined over the last few years (ending 2001 at 2.6 percent). Expectations of
inflation for 2002 are about 2.7 percent, well within the Central Bank’ s target 2-4 percent range.

The recession officidly ended with positive GDP growth in the first quarter of 2000, and in 2000 the
economy ultimately posted a 4.4 percent expanson. Growth in 2001, however, was dower than
expected (2.8 percent) due to weak domestic spending and the globa economic dowdown. Suggish
foreign investment aso dowed growth. Officia projections for 2002 have been revised downward to 3
percent. The Centra Bank expects growth of 5.8 percent in 2002 as the U.S. and other economies
rebound. Rising demand for key commodities has aready lifted prices.

Chil€' s public and private externd debts at the end of 2001 were, respectively, $5.7 hillion and $32.1
billion. Chiles credit rating remainsthe best in Latin America (ranked A- by Standard & Poor's for
long-term foreign currency and AA for long-term loca currency) despite the genera lack of confidence
in emerging markets that resulted from the successve Asan, Russan, and Brazilian financia crises of the
late 1990s. Since Chilefird received an investment-grade rating in 1992, domestic firms have raised
funds abroad by borrowing, sdling bonds, and issuing stock. Chilean firms attract a substantid amount
of internationd investment, and some $32.8 hillion of foreign-sourced investment has entered the
country since 1995. Because most of thisis direct investment, it is not likely to flee the country in
response to temporary bad news.

The Chilean government has placed sovereign bonds in internationa markets twice in the last year with
country risk premiums amongst the lowest in developing world. Chilé's high domestic savings rate
(fostered in part by mandatory retirement contributions administered by private pension fund
management firms) continues to ameliorate dependency on short-term foreign capitd to finance
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investment. The country’s high rate of investment suggests that production will continue to grow rapidly
in coming years.

Both the product mix of exports and the markets for Chilean goods are becoming increasingly
diversfied, with dependency on copper gradualy declining and with the rest of Latin Americajoining the
U.S,, Asa, and the European Union as an important purchaser of Chilean products.

Chilé's reliance on exports and its desire for market diversification have led it to seek opportunities to
expand severd current or potential markets. Chile joined the Asia Pacific Economic Cooperation
(APEC) organization in 1994 and has expressad strong interest in ultimately becoming a full member of
MERCOSUR. The country has signed bilaterd trade agreements with a host of nationsin various
regions of the world—incuding NAFTA-like free trade agreements with Canada and Mexico, and an
FTA with the EU—and it remains an active participant in the negotiation of the Free Trade Areaof the
Americas (FTAA). Since 2001, U.S. and Chilean officids are negotiating a free trade agreement that
governments expect to complete the agreement by late 2002.

Government Role in the Economy

Although the state retains holdings in severd indudtries, businesses in Chile are predominantly owned
and controlled by private interests. The most important public corporation is CODEL CO, the world's
largest copper company, which the government has said it will not sdll. Prices, except those of regulated
utilities, are set fredly.

The Chilean government derives much of its tax revenue from persona income taxes, corporate taxes,
import tariffs, and the 18 percent vdue-added tax. The government pursues a budgetary policy of a
“gtructured” surpluses equivalent to one percent of GDP, designated to dlow a moderate leve of
counter-cyclica fisca pending during economic downturns. The temporary spending measures used to
combat the recent recesson led to adight fisca deficit (1.5 percent of GDP) in 1999. The government
finished 2000 and 2001 with adight surplus and expects to run a 0.7 percent deficit in 2002.

Bdance of Payments Situation

Chilesinternational reserves, more than $15.7 billion, represent nearly one year's worth of imports, and
the overal 2001 trade account enjoyed a $2.1 hillion surplus.

Capitd inflows over the last severd years have more than made up for current account deficits.
Although the deficit was more than five percent of GDP a the onset of the recesson in 1998, it was
reduced dramaticdly by tight monetary policy that year and eventudly finished 1999 with adight
surplus. In 2001, however, the current account posted a $1.2 billion deficit, afigure equivaent to 1.9
percent of GDP, and the Centra Bank expects the deficit to widen to 2.2 percent of GDP in 2001.



Infrastructure Situation

Much of Chil€' sinfrastructure is developing thanks to government concessions. For example, Chile's
regiond airports are being upgraded to accommodate increasing air traffic. The U.S. and Chile sgned
an Open Skies aviation agreement in 1999. The government has dso awarded service and management
concessions to accommodate expansion in each of Chile's 7 ports. The principa ports are Vaparaiso
and San Antonio (both 80 miles from Santiago, but 50 miles one from the other). The government
awarded over US$ 1 billion of 15 to 20-year concessions to private firms for maintenance and
upgrading of the highway network. Much of this has been used for the 1,000-mile extenson of the Pan+
American Highway between La Serena and Puerto Montt.

Chile srail network, the fourth largest in Latin America (5,511 miles, or 8,870 kilometers), urgently
needs to be upgraded and expanded. The railroads are mostly property of the state-owned company
“Empresa de Ferrocarriles ddl Estado (EFE),” but the government plans to concession to private firms
the right to operate the company’ s passenger service. Two railroads connect Chile to Bolivia; one of
these is privately owned.

The Santiago subway has been in operation since 1976. 1t is efficient and well maintained, and
expansons to the system continue.

The country’ s telecommunications infrastructure is one of the best in the hemisphere, in part because of
heavy U.S. investment. For more information, please see “ Telecommunications’ under the Best
Prospects section in Chapter 5.

CHAPTER 3. POLITICAL ENVIRONMENT
Magor Politica Issues Affecting the Business Climate

U.S.-Chilean rdlations are excdlent. President Ricardo Lagos took office in March 2000 and met with
President Bush in Washington in April 2001 shortly before the Summit of the Americas in Quebec City,
Canada. Chileisan active participant in numerous internationa organizations and supports awide
variety of U.S. policy objectives.

Chilean paliticsis marked by broad consensus among the mgjor parties about the importance of a
democratic palitical system and a free-market economy. Key differences between the center-|eft
governing cadition and the center-right opposition involve strategies for and the role of government in
addressing issues such as poverty eradication, health care, infrastructure, education, and reform of the
tax and labor codes.
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Brief Synopsis of the Political System

Presdent Ricardo Lagos, a U.S.-educated economist and founder of the Party for Democracy, leads a
center-left coalition composed of four parties. Lagos took office after defeating the center-right
codition’s candidate in an extremely close second-round vote. The president has put in place atop-
notch economic team; his principa economic advisors are U.S.-trained and internationaly renowned for
their technical expertise, and they share Lagos s strong commitment to Chil€'s successful free-market
economic modd.

L agos heads Chil€es powerful executive branch, and his center-Ieft codition enjoys amgority in the
lower house (the Chamber of Deputies) The upper house (the Senate) is evenly split between the
government codition and the opposition.

For much of this century, Chilean politics was marked by athree-way divison between the politica
right, center and left, with each holding roughly one-third of the vote. Today, Chilean palitics revolves
around two large palitical blocs: the center-1eft governing codition and the center-right opposition. The
former includes the centrist Christian Democratic and Radicd parties, the moderate leftist Party for
Democracy, and the Socidist Party. The oppostion codition includes the rightist Independent
Democratic Union and the center-right Nationa Renovation Party. Chile has saverd fringe-|eft parties
(including alargely unreconstructed Communist Party) which, though not represented in the executive
branch or in Congress, have dected representatives in some local governments.

Election Schedule
December 2005: Presdentid and Congressiond (al Deputies and haf of the elected Senators)
March 2006: Presdentia inauguration

CHAPTER 4: MARKETING U.S. PRODUCTS AND SERVICES
Digribution and Sdes Channds

Egtablishing alocd subsidiary or branch office gives the best guarantee that the exporter will receive
efficient service and gppropriate promotion of its products. Any corporation legaly congtituted abroad
may form, under its own name, an authorized branch (agencia) in Chile. This method of market
penetration may involve a consderable investment, but can be judtified if sdes are large in volume or
when loca service support and/or inventory are necessary.
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Another practica and more common market entry strategy is to appoint an agent or representative with
good access to relevant buyers and with technica expertise. Most manufacturing, trade and service
activities are managed from Santiago, the capital. However, Chile€ s distances are great, so larger
representatives usualy have branch officesin different regions.

Sdesoutlets are traditiona storefronts as well as large department stores, supermarkets, and
hypermarkets. Well-designed shopping malls are abooming business in Santiago and the larger cities
throughout Chile. These malls are anchored by one or two large department stores surrounded by
specidty stores or boutiques. Thisisagood way to display and market consumer products.

No discount general merchandisers operate in Chile. Most products found in U.S.-style mass
merchandisers (e.g., Wamart, Kmart, Target, Venture, Cddor, etc.) are sold through department
stores.

Use of Agent and Didributor: Finding a Partner

About 3,000 importers currently operate in Chile; some of them also act as export agents. Most are
gmdl-to-medium szefirms. Severd large firms handle different lines of products and are large
wholesders. Almogt dl the firms have their main officesin Santiago. The larger ones have branch
offices throughout the country, including in the free-trade zones. Other firms employ specidized
traveling saespeople.

In generd, foreign suppliers enter the Chilean market by gppointing an agent, distributor or wholesaler.
Agent/representative commissions normally range from 5 to 10 percent, depending on the product. For
contract requirements, see "Need for aLoca Attorney"” in this Chapter.

The U.S. firm should be thorough in selecting the agent or representative. 1t may wish to make full use
of the severad services offered by the U.S. Department of Commerce U.S. Export Assstance Centers
(USEAC). These sarvices include flexible market research, matchmaking, consulting, company profiles,
and video conferencing. For more information see www.buyusa.gov

Franchisng

Since 1990, franchises have rapidly developed in Chile. About 50 franchises operate in Chile with over
25000 franchise stores. Thisindustry sector provides direct employment for 12,500 employees and
accounts for saes reaching US$ 200 million.

Chile has no specid laws on franchises. The Association de Franchising de Chile (AFICH, the Chilean
Franchise Association) was established in June 1995, but it has never been very active. Itsmain
purpose is to obtain gpprova by the Chilean congress of afranchise law.
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Franchise companies operating in Chile are subject to regular trade laws. The withholding tax on
roydtiesis 35 percent, the vaue-added tax (VAT) is 18 percent, and the import tariff isaflat 6 percent
(starting on January 1, 2003) with only afew exceptions for certain agriculturd and luxury products.
(For detailed information on this sector, please see Chapter 5.)

Direct Marketing

Direct marketing is wdl established in the services sector, mainly in banking and financia inditutions,
seminar organizers, telecommunication services, etc. The most common way to conduct direct
marketing isto hire personnd for telemarketing or mailing campaigns or to contract the services of afirm
gpecidizing in thistype of service.

Direct marketing or catalog sdes are not yet common in the market. The low interest shown by Chilean
consumersis mainly based on migtrust of warranty claims and promises of after-saes services. Chilean
consumers prefer to window-shop, to walk and browse in shopping malls or shopping digtricts and
personally to choose the goods rather than to purchase through catalogs. Exchange of productsin Chile
isa complicated matter for vendors, who are not inclined to return the money dueto VAT complexity.
Credit card penetration in Chileisonly 8 — 11%.

Electronic Commerce

Theinternet is an important busnesstool in Chile. Locd businesses are communicating with other

businesses and with clients through the internet, incorporating digital information technology in their
business processes. Chileis till facing chalenging that limit its full development, but they are taking
giant Sepsin the e-commerce sector.

Internet usein Chileis growing rapidly. From 1999 to 2000, the rate of growth for internet users was
100%, from 600,000 to 1.2 million. By the end of 2002, 12% of the population will have the internet,
reaching 1.8 million people. Beyond that, estimates show that by 2003 more than 3 million people will
be on-linein Chile. Education Minister Mariana Aylwin has set the ambitious god that Chile will reach
the same standards as devel oped countries for Internet access by 2005. Chile is conscious of the
importance of the internet and making efforts to soread it in business as well as education. By the end
of 2002, 95% of companiesin Chile (excluding micro companies) will be connected to the internet.

Theinternet is used primarily for education and entertainment, but e-commerce is becoming more
prevaent. Thetotal amount of sales over the internet is expected to be over USS$ 6 billion by 2004,
pointing towards more computer purchasing done on-line and opening the door for U.S. exporters. The
CCS dtated that the number people making purchases on the internet will increase from 15 percent in
2002 to 25 percent in 2004.
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While the tedlecommunications infrastructure of Chile is among the best in Latin America, locd access
chargesfor internet use till make heavy internet use expensive. E-banking is ill underdeveloped in
Chile and has ample room for development. The digital economy is expanding rapidly expected to
reach an estimated 7.73 million dollars thisyear. The Government of Chile supports the development of
the Internet and is fostering a public-private dliance to: 1) increase accessto the Internet; 2) create
secure and trusted methods of payment and certification; and 3) enhance product distribution throughout
Chile. The Government dso intends to make public services available on-line and dready dlows o+
line filing of income tax returrs.

In February 2000, Chile became the first country in Latin Americato sign a Joint Statement on
Electronic commerce with the United States; highlighting the countries’ agreement that the private sector
should take the lead on the establishment of business practices related to eectronic commerce. In
addition, on January 15, 2002 the Chilean Congress passed alaw authorizing digita sgnatures, another
step in e-commerce.

Joint Ventures/Licensng

As Chile continues to establish itsdf in world markets, the reactivation of its economy makes more
sectors dtractive for joint ventures and licensing. Joint ventures and licensing arrangements require a
legaly established locd partner who can be responsible for Chilean legd and taxation obligations. The
various adminidrative, commercid, profit distribution and other issues involved in the association are
edtablished in contracts drawn up between the partners in accordance with Chilean law and tax
regulations.

Steps to Edtablishing an Office

Incorporating in Chileis not expensive (approximately US$ 1000) but takes some time (less than 2
months). Chile has no minimum loca participation requirement, and the inclusion of locd partnersis
guided only by commerciad consgderations. However, alegdly established corporation or partnership is
absolutely necessary to do any businessin Chile except for exporting to the country.

Thefirg step for aU.S. citizen, corporation or entity wishing to establish abusinessin Chileisto present
adeclaration of intent to invest in Chile to a Chilean Consulate, sating the nature of the business and the
capitd to be invested, smultaneoudy requesting a Permanent Residence Visa. This confers officia
residence status on the company, without which it will be barred from conducting commercid activities
in Chile

Within the framework of Chilean law, business entities can choose among various corporate forms,
entailing somewhat different legd, taxation and other effects. Since the tax treetment is subgtantialy
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gmilar for the various forms of businesses, the choice of entity is often guided by U.S. tax
consderations.

Sdling FactorsTechniques

The most important selling factor in Chileis price. Price-competitive products from Asian countries
such as Tawan and Koreafar outsal more expensive European or North American productsin
consumer product categories such as dectronics, appliances and automobiles.

Where dependability becomes more important, such asin advanced e ectronics and construction
meachinery, the customer often prefers more expensive North American or European products. While
price remains paramount in purchasing decisons, factors such as qudity, durability, technology, good
customer support, and a strong regiona service structure influence the purchase decision, with the order
of importance depending on the industry, the customer and the gpplication.

Many of the larger digtributors and representatives have regiond offices in addition to their Santiago
headquarters, or work with commissioned salesmen to cover dl of Chile. More technica product
categories are generdly sold by vigting salesmen rather than in showrooms or retail outlets. Technical
sdesmen demondtrate products to clients who prefer to be visited in their offices or are too far from
sdes points. More thoroughly trained technica sdes support personnel often back up the sdlesmen
during client vigts.

Advertisng and Trade Promotion

Tedevison, radio, newspaper and magazine advertisng are used heavily to reinforce in-store-
merchandisng methods. Private agencies handle most advertisng. Most of these agencies belong to
the Asociacion Chilena de Agencias de Publicidad (Chilean Association of Advertisng Agencies,
ACHAP), located at Fiddl Oteiza 1921, Of. 801, Td: (56-2) 269-9578 or 269-9579, Fax: (56-2)
274-8793.

ACHAP estimates that about US $560 million was spent on advertising in 2001. Televison gations
captured 47,6 percent of the total investment on advertising; newspapers accounted for 30,56 percent
of advertisng revenues, radio advertising took 10,6 percent; outdoor advertising (billboards, subway
posters, road Sgns, etc.) about 6.72 percent; magazines 4.51 percent, and films/motion pictures with
0,42 percent.

Chile uses the NTSC system for TV broadcasting. Chile hasfive nationa broadcast television
networks. All of them, including the state-owned but autonomous Nationd Televison (TVN), are sdf-
supporting through advertisng.
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TV broadcasting stations in Santiago are: Channel 4, La Red; Channd 5, Universidad Catdlica
Vaparaiso (UCV); Channd 7, Tdevison Naciond (TVN); Channd 9, Megavision; Channd 11,
Chilevison; Channe 13, Corporacion de Television de la Universidad Catdlica; and UHF television
dation ABTV Tedevison, Channd 21.

Programming depends heavily on foreign series and movies. Dubbed U.S. programs dominate, but
Mexican, Venezuean, Brazilian, Argentine, and Japanese materiad can also be seen. Localy produced
news, magazine shows, variety shows and sogp operas are high quality and draw large prime-time
audiences.

Cable TV

Cable televison reaches an estimated 800,000 households in Chile, 51 percent of them in Santiago.
Two mgor cable systems (Metropalis-Intercom and VTR- Cablexpress) operate in 95 percent of the
country. Both rebroadcast dl locd stations, aswell as mgor internationa channds from the United
States, Italy, France, Germany, Argenting, Brazil and Mexico. U.S. offerings include CNN
International, HBO Ole, MTV, TNT, Worldnet, ESPN, Cartoon Network and MSTV.

Radio

Radio is Chilés most extensive mass medium and reaches more people in more places than any other
medium. Nearly dl Chilean gations operate commercidly, and Sx have network effiliates. The Nationd
Radio Association (ARCHI) reports 179 AM and 614 FM dations in the country, with 24 AM and 32
FM dationsin Santiago. An estimated 93 percent of Chile's population listensto radio. The figure for
Santiago is 97 percent. ARCHI's satistics state that there are 17 million radio setsin Chile.

The principa national networks are Radio Cooperativa (76 AM and 93.3 FM), number onein the
metropolitan area; Radio Chilena (66 AM and 100.9 FM), Radio Agricultura (57 AM and 92.1 FM),
and Bio Bio (99.7 FM). Other mgor musical and commercia FM radios are Rock & Pop, Duna,
Pudahuel, Corazon, Romantica and Activa.

Newspapers

Chile has gpproximately forty newspapers ranging from nationdly digtributed dailies to smdl-town
tabloids. Distribution ranges from as many as 300,000 copies (Sunday edition of Santiago's El
Mercurio) to regiona papers with 3,000 copies. Santiago has 8 mgor newspapers with a combined
daly circulation of gpproximately 479,000. The circulation of loca dailiesin the regionsis
approximately 220,000. Considering an average readership of three persons per newspaper, tota
readership countrywide is estimated at more than 2,000,000.
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Two mgjor established newspaper enterprises operate in Chile: the El Mercurio chain, owned by the
Edwards family, which has 15 dailies afiliated throughout Chile, and Consorcio Periodigtico de Chile
(COPESA), owned by Alvaro Saieh, Alberto Kasis and Carlos Abumohor, which distributes nationaly
La Tercera, popular La Cuarta, dally freetabloid La Hora and the newsweekly Que Pasa. El
Mercurio of Santiago is Chiles mogt influentiad and prestigious paper, and has nationa didtribution. El
Mercurio competeswith La Tercera for the largest readership.

Also published in Santiago are economic and financid newspapers El Diario and Estrategia,
government-owned La Nacion, mass-oriented Las Ultimas Noticias (El Mercurio-owned) and the El
Mercurio chain's afternoon La Segunda and tabloid Publi Metro.

Virtudly dl towns of any size in Chile have newspapers that focus on locd news. Apart from the El
Mercurio chain dallies, approximately 25 other independent regiona dailies are published for loca
audiences. The most important regiond daily is Concepcion's El Sur, with a circulation of
approximately 30,000.

All Chile's leading newspapers carry weekly inserts or supplements on agriculture, construction,
computers, and fashion. They publish specid insarts on various topics, including vehicles, throughout
the year.

Magazines

The mgor Santiago newsmagazines published for nation-wide readership are the weeklies Que Pasa
(approx. 20,000), and independent |eftist Setet+ 7 (gpproximate circulation 7,000); these cover current
events and politicad andysis. The conservative biweekly Ercilla has an gpproximate circulation of
10,000. Three business oriented publications — the biweekly Capital and monthlies AmericaEconomia
and Gestion — focus on business and professiona audiences. Two biweeklies with Life-magazine style
formats-- Cosas and Caras — feature photos and illustrations accompanying their *beautiful people”’
interviews and articles on nationd and internationd topics. Other publicationsinclude El Sglo, the
weekly Communist Party officid publication; Punto Final, a biweekly publication of the extreme-left
group Movimiento de Izquierda Revolucionario (MIR); Paula, awomen's magazine; Mensaj e, an
intellectua monthly published by the Jesuits, and severd sports and TV/moation picture magazines.

Approximate circulaion for Santiago's mgor newspapers and magazines.

Dailies: Monday-Friday | *Sunday

LaTercera 100,000 230,000
El Mercurio 90,000 300,000
Las Ultimas Noticias 50,000 80,000
LaCuarta 100,000 100,000
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| Total: | 340000 | 710,000 |

*All circulation figures represent projected daily nationwide sdes and are only estimates, as no dailies
submit drculdion figures to public verification.

Useful web links for mayor Chilean publications

El Mercurio chain website --indudeslinksto dl El Mercurio chain dailies: http://Awww.emoal.cl
Consorcio Periodistico de Chile (COPESA) owner of the newspapers La Tercera, La Cuarta and
La Hora dallies and newsweekly Que Pasa: http://www.copesa.cl

Regional daly El Sur of Concepcion: http://www.elsur.cl

Economic and financid daily Estrategia and monthly economic publication Gestion:
http://Aww.estrategia.cl

Economic and financid daily El Diario: hitp://mwww.eldiario.cl

Economic and business biweekly Capitd: http://mww.capital.cl

Biweekly Cosas: http://www.cosas.cl

Biweekly Caras. http://www.caras.cl

Useful web links for mayor Television gtations
Nationa Televison (TVN): http:/Aww.tvn.cl
Catholic Universty of Chile TV (TVUC): http://www.cana13.cl
MegaTV: http://mwww.megavison.cl
Chilevison TV (CHV): http:/mww.chilevison.cl

Useful web links for mayor Chilean radio networks
Radio Cooperativa: http://www.cooperativa.cl
Radio Chilena Solo Noticias: http://www.radiochilenacl
Radio Agricultura: http://mwww.radioagricultura.cl

Pricing Products

Pricing sarts with afairly straightforward formula based on CIF costs plus generdly constant ship-to-
warehouse expenses. Gross margins for consumer goods are generaly 30-50 percent (or more for
direct salesto consumers) or 20-30 percent each for the importer/distributor and the retailer when a
digribution chainisin place. Thefind price for mass-distributed U.S. items should be competitive with
imports from Asaand countries like Brazil. Higher-priced items must identify niche market ssgmentsto
prosper. More specialized products are sold by stocking distributors or by commissioned agents who
generdly earn 5-10 percent on their sales.
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For 2003, a 6-percent tariff islevied on the CIF vaue of dl imported products, with the exception of a
zero-percent tariff on computers and books. This tariff and a vaue-added tax of 18 percent are paid
by the importer and not by the supplier. There are some exceptions. government entities do not pay
these fees, and some luxury goods have higher tariffs. Imports from countries with which Chile has
bilaterd trade agreements are covered by different, preferentid tariff schedules.

Sales Service/Customer Support

Customer service and support are fundamenta to successfully penetrating and retaining market
segments. In addition to the fact that consumer rights are becoming an issue, any product with aneed
for operator training or technica service must have this support provided by astable local company with
solid support from the overseas supplier. Dueto Chile€'s close-knit market, bad reputations acquired by
disregarding customer needs are hard to reverse.

Sdling to the Government

Government entities usualy do their own procurement. Chilean law callsfor public bidsfor large
purchases, dthough procurement by negotiation is permitted in certain cases. A G2B web ste
(www.compraschile.cl) has been established to increase trangparency and reduce costs of government
procurements.

Foreign and loca bidders on government tenders must be registered with the Chilean Direccion de
Aprovisonamiento del Estado (Bureau of Government Procurement Supplies), Amunategui 66, P. 4,
Santiago, Chile. They must dso post a bank and/or guarantee bond, usudly equivaent to ten percent of
the total bid, to assure compliance with specifications and delivery dates. Bidding is best done through a
loca agent who is registered, well connected and familiar with the bidding procedures. (See Chepterll
for aligt of government agencies))

Protecting Y our Product from IPR Infringement

Chile belongs to the World Intellectua Property Organization, and patents, trademarks, industrial
designs, models, and copyrights are protected in Chile by the provisons of the Internationa Convention
for the Protection of Industria Property (the Paris Convention). However, Chil€sintelectud property
regime is not WTO/TRIPS compliant. Industrial designs and models are protected for a non-renewable
period of ten years. The regidtration of trademarksis also vaid for renewable periods of ten years.

In 1992, the Chilean Congress approved legidation that expands copyright protection from 30 to 50
years. Depite this copyright protection, industry sources estimate that copyright infringement in Chile
cogt U.S. firms $52.5 million in 1999. Mogt infractions are found in smal and mid-sze companies.



19
Software piracy should decline asloca suppliers adopt more vigorous lega Strategies to protect their
rights.

A common problem faced by foreign companies that wish to begin operationsin Chileis that other
individuas or companies may dready have their trademarks. Chilean courts have been supportive in
cases where the trademark has been "stockpiled” but gone unused, but less so in cases where
investments were made in use of the trademark. In either case, proceedings can be lengthy (2-4 years)
and expensive ($5,000-$10,000+) with alow successrate. The foreign firm should make a business
decision whether to take legd action or to negotiate with the party who registered the trademark. A
trademark should be registered as soon as the exporter/investor has any intention of doing businessin
Chile. Ownership of the trademark is not prejudiced by lack of use in cases where the registered party
makes use of the mark in other countries, and trademarks may be perpetually registered in periods of
tenyearsat atime. Firmswishing to register their trademarks should do so at the Ministry of Economy,
Departamento de Propiedad Industrial, Moneda 970, P. 1, Td: (56-2) 688-3124. For more
information please see www.buyusagov/chile

Need for aLoca Attorney

Because contracts with Chilean firms must abide by Chilean laws, U.S. companies entering the Chilean
market should have dl legd documents drawn up or checked by a qudified legd counsd. The
Commercia Section of the U.S. Embassy in Santiago can supply alist of atorneys practicing in
Santiago. Thisligt of attorneys aso can be obtained at www.buyusa.gov/chile under “Selected List of
Attorneys.”

Suppliers can establish their legd rdationship with alocal representative in one of two ways. an
ordinary work contract regulated by Labor Law 19.010, for which some lega guidanceis advisable, or
the more customary commercia or commission contract, by which the parties establish their own terms
and conditions and are not bound by requirements of Law 19.010, especidly its severance conditions.

The Chilean legd system, whilefair, is not suited for peedy commercid disoute resolution. Therefore,
consder reference to the Amcham'’ s Arbitration Center or include the Center’ s standard arbitration
clause (see www.amchamchilecl). In establishing a contractud relationship with aloca representative,
the U.S. supplier should aso ascertain its contractud liability vis-a-vis the representative under Chiles
labor law.

American Chamber of Commerce of Chile
The American Chamber of Commerce of Chile (Amcham) is anon-profit organization with over 500

corporate members and over 2.400 individua members. Amcham conducts avariety of activities
designed to promote bilaterd trade and investment and provides a good way to meet U.S. and Chilean
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businesspeople. The U.S. Embassy in Santiago works extensively with the Amcham on avariety of
issues and activities. The Amcham publishes amonthly magazine, The Journd. For more information
on Amcham and its activities, please contact Jame Bazan, Generd Manager, tel. (562) 290-9700,
290-9747 fax (562) 212-0515, web page www.amchamchile.cl

CHAPTER 5: LEADING SECTORS FOR U.S. EXPORTS AND INVESTMENTS
Best Prospects for Non-Agriculturd Goods

For industry Best Prospects, you can aso check www.buyusa.gov/chile under Best Prospects.

Sector: U.S. Exportsto Chile for 2002
(Projected in millions of U.S. dollars)

1. Pallution Control $650

2. Tdlecom Equipment $270

3. Travel and Tourism $220

4. Medica Equipment $178

5. Franchising $102

6. Computer Equipment $100

7. Food and Processing Equip. $91

8. Congtruction Equipment $89

9. Mining Equipment $28

10. Plagtics Mach. & Resins $23

11. Air Cond. & Refrigeration $8

12. Electric Power Equipment $8

13. Security Equipment $7

1. POLLUTION CONTROL EQUIPMENT

Chile enjoys an open market with an import rate of 7% for most products, which is set to fal to 6% by
2003. In addition, Chile maintains trade agreements with severa Latin American countries, resulting in
lower import rates, sometimes as low as 0%. Chile dso has bilaterd trade agreements with Mexico and
Canada and it recently completed negotiations with the European countries and is in the negotiating
process with the U.S. for the Free Trade Agreement of the Americas.

U.S. firms are encouraged to find loca partners and pursue local business and contracts not only in
goods but aso in technicd services, engineering, and consulting, which generdly represent value-added
services and products highly regarded in the Chilean market due to their quality.
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Water Sector

Dueto the privatization of the water and sawage indudtry, to the effort of the government to regulate the
industry, and investment and improvements in the sector, the Chilean market offers excdllent
opportunities for U.S. suppliers of sophisticated equipment, services, and expertise in this sector. Loca
sources indicate that imported equipment accounts for approximately 20% of the total cost of new
plants and renovations.

While mining and industrid water use is more than twice that of domestic consumption, this sector dso
accounts for the largest contaminants of water. Until recently, there was no legidation regarding water
and wastewater discharges. Most industria waste was thrown into lakes, rivers, and sewage systems
directly thus creating environmental hazards. With the implementation of norms to regulate the
discharges of industrid wastewater into the sewage systems, the Ministry of Public Works established
policies and enforcement guidelines for sanitary companies. The current target date for dl wastewater to
be treated under nationd guiddinesis now 2006.

From the year 2000 to 2010, an estimated US$2.5 hillions are required to complete projectsin
wastewater and sewage treatment, domestic water supply and improvement of the sewage system.
Aguas Andinas, the largest provider of potable water in the Metropolitan area, has severd projects
planned vauing US$ 563 million in the next five years.

Solid Waste Sector

Increasing industriad production and rising consumption have produced substantia, uncontrolled wastes
with environmentd and socid cogts. Studies of the solid waste problem in Chile are rdatively new. The
solid waste management equipment and service market is dowly growing, and islimited now to a
handful of companies.

Since the mid-90s, Chile has been working towards establishing the legidative framework and
regulatory infrastructure to oversee the collection, transport, intermediate handling and find disposd of
solid waste, in particular hospital and industrid hazardous solid waste. Market demand in this sector
should increase markedly in the medium and long-term. Still, U.S. companies should begin to develop
long-range plans (5 — 10 years) for promoting their equipment and service.

The passing of tangible regulatory laws will provide a stable base for investment, open the door to
competition and create the facility treetment network. Thiswill lower treatment prices for companies
and incresse demand for these srvices, in particular from smal and medium-sized companies.

Approximately 60% of the total industrid solid waste generated in Chile is not yet controlled. The
mgority of polluters pay independent garbage collectors to haul away their solid waste for a smdll
amount, and turn ablind eye to whereit is deposited. Nevertheless, thereisagrowing trend to invest in
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new waste treatment methods, to avoid future problems or sanctions. Many industries are becoming
more environmentally conscious. However, treatment and disposd cogts are dtill the most important
factor.

DATA TABLE (millions of dollars). 2002 statistics are estimates.

2000 | 2001 | 2002
A. Totd market Sze 1,400 | 2,500 | 3,700
B. Tota loca production 7 9 9
C. Totd exports 0 0 0
D. Totd imports 1,393 | 2,491 | 3,000
E. Importsfrom the U.S. 542 550 650

2. COMPUTERS AND PERIPHERALS

The U.S. isthelargest supplier of computers and peripherals to Chile. Persond Computers represent
the bulk of those imports coming from the U.S. In 2000, Chile imported $143.2 million of PCsand
64.5 percent or US$ 92.4 million came from the U.S. In 2001, there was 19.2 percent decrease of
imports from the U.S., however, U.S. suppliers till kept a62.1 percent market share, thus representing
$74.6 million worth of PCs. Computer peripheras and parts follow a similar import pattern.

According to Internationa Data Corp. IDC, the Chilean market for computers grew 43.5 percent in
2000, being boosted mostly by the education system (which grew 95 percent) and the government
sector (which grew 80 percent). It isexpected that computer sales will experience agrow around 10%
this year as the market recovers from current dowdown caused by world depression, increasing Chile€'s
ingtaled base to 1.5 million computers or 9,6 units per 100 inhabitants. Currently, Chile ranks the
highest in South Americawith 8,6 units per 100 inhabitants.

Personal computers, both desktops and Iaptops, aong with printers show the highest demand in the
market. These areas are expected to see mgor growth in the next few years.

After the Chile/Canada free trade agreement was enforced the tariff for importing computer products
into Chilewas diminated. Now U.S. suppliers can compete in equa terms with other supplying
countries.

Chile smgor supplier of computers and periphera isthe U.S. accounting for over 60 percent of the
market. The main competitors are Chine, Taiwan and Mexico.

DATA TABLE (Millions of dollars). 2002 statistics are estimates
1999 2000 2001 2002
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A. Totd Market Size 182 201 169 189
B. Totd Locd Production 9 7 7 8
C. Tota Exports 4 4 8 9
D. Totd Imports 173 194 162 181
E. Importsfromthe U.S. 98 117 99 100

3. TELECOMMUNICATIONS

Chil€'s telecommunications sector is probably the most advanced onein Latin America. Dueto an
effective regulaion regime, which has led the market to full competitiveness after privatization and
market liberdization and aregulatory framework that adapts to industry changes.

Under the Generd Teecommunications Law, the Undersecretriat of Telecommunications (SUBTEL)
regulates the telecommunications sector. Since ten years have elapsed since this telecommunications law
was created, the Undersecretary of Telecommunications Christian Nicola consders one of his priorities
to review the current law and make the necessary changes. For SUBTEL 'srole and activities, please
see www.subtel.cl where you will dso find response to frequently asked questions.

SUBTEL is key to open the market by setting standards and issuing licenses and concessons. Wireless
fixed telephony that alows operators to provide service in urban and rura areas with lessinvestment
and more rgpid ingdlation became operationd in southern Chile. New technologiesinclude locd multi-
point digtribution service, third generation technology, which replaces analog and digital mobile
telephony, and digitd TV.

Until December 2001, basic telephone linesin Chile totaled 3,581,165 that represented a penetration of
23.1 lines per 100 inhabitants. At the same time, cellular subscribers reached 5,271,565, which means
that 34 out of 100 persons have a cellular phone. Inlong distance, the traffic increased by 23.4 %
compared to the previous year. Internet connections reached 712,834 by the end of 2001.

The Annua Telecommunications Report prepared by the Ministry of Transportation, Public Works and
Tedecommunications presented in June 2002 indicates that investment in the telecommuni cations sector
decreased 6.9 percent compared to investmentsin the previous year. According to the report, this
reflects the lower economic activity in the country, but it also reflects the criss thet the
telecommunications sector is experiencing worldwide.

There are 13 operators of basic telephony, four of rurd telephony, five mobile operators (cdlular and
PCS) and 22 long-distance carriers. Competition is fierce among telecommunications companies
resulting in great benefits for the end- users.
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DATA TABLE (Millions of dollars) 2002 stetistics are estimates

2000 | 2001 2002
A. Tota Market Size 430 515 485
B. Tota Locd Production | 22 25 20
C. Tota Exports 11 15 12
D. Totd Imports 408 | 490 465
E. Totd U.SImports 332 230 270

4. TRAVEL AND TOURISM SERVICES

The United States is the main destination overseas for Chilean travelers. The main reasons for Chileans
attraction to vist the U.S. is the excdlent tourism infrastructure, entertainment, shopping and recreationd
activities mainly in the Horida region.

Even though, it has been difficult moments for the tourism industry, the U.S. has much to offer for
tourism and U.S. companies should make a specid effort to not only recuperate but increase the amount
of Chilean travelersto the U.S.

The U.S. market share for 2001 reached 20 percent of the total market. Miami wasthe main
destination for Chilean travelers, either because they were staying in Miami for tourism and shopping, or
going to Disney World in Orlando, or using it as gateway for other U.S. dedtinations. Asaresult of
Ddta Airlines non-stop flights to Atlanta launched at the end of 2000, this destination was the fastest
growing for 2001.

The Chilean arline, LAN Chile had 38 percent of the market, followed by American Airlineswith 29
percent and United Airlineswith 16 percent. Delta Airlines reached 9 percent of the market.

The mgjor travel and vacation season for Chileans are the summer months of January and February.
Approximately 30 percent of total Chilean travel is done during these two months. The second and
third travel seasons are the months of July and September, which include winter and spring school
breaks. Vacation travd is primarily associated with beach activities, good food, shopping and pleasure
resorts.

The Vigt USA Committee in Chile is an association that promotes tourism to the U.S. Being a member
of the Committeeis ared benefit. The Committee organizesthe Destino USA Show, whichis
sponsored by the U.S. Commercid Service and it provides an excellent exposure for U.S. participants.
This show is the most important annud event for promoting the U.S. as aforeign destination. The next
show will take place on March 18, 2003 &t the Inter Continental Hotel, Santiago, Chile.  For further
information vist: www.vistusad
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DATA TABLE (thousand of travders) 2002 statistics are estimates.

2001 2001 2002
A. Tota market Sze (travelers worldwide) 1,628 1,600 1,200
B. Totd U.Simports (travelerstothe U.S)) 335 317 220

Market value is calculated based on the average stay (number of days) and average spending per day
(dollars) yield and gpproximate expenditure of US$1,000 per visitor per visit.

5. FRANCHISING

The economic recesson that started affecting Chile in late 1998 as aresult of the Adan criss
congtrained the development of new businessesincluding franchises. It istaking longer than expected
for theloca economy to recover from this criss. However, industry speciaists agree that the market is
ready for new franchises to enter the Chilean market. Thereis still space for more specidized
restaurant-related franchises. Best prospects include franchises that can compete with the sometimes
non-existent or often inadequate services provided by small shops and businesses.

Approximatdly 50 franchise businesses now operate in Chile, with around 250 outlets. Thisindustry
sector provides direct employment for 12,500 employees and accounts for saes reaching $200 million.

Most franchises now in Chile focus on the fast-food sector, including McDonadd's, Au Bon Pain,
Domino's Pizza, Fizza Hut, KFC and Burger King. A few service-oriented franchises have opened,
including Mailboxes Etc., AlphaGraphics and Powerhouse Gym. Thereis a substantidly unexplored
market for franchisng in full- service restaurants, nightclubs, amusement parks, automotive services,
cosmetics, repair and rental services, cleaning (home and indudtrid), clothes, fitness centers, red estate
business, education, childcare, hotelsmotels, supermarkets and others.

Business opportunities include dectronic trade and information technology, education and training and
other sub- sectors such as co-branding and multiple-concept centers. For example, only afew training
franchises and no pre-school chains now operatein Chile. Many loca companies have franchised their
successful businesses and even exported their concepts, currently accounting for 36% of the loca
franchise market. The franchising industry is projected to grow by 2% during the present yeer.
Franchise companies operating in Chile currently are subject to regular trade laws.

Since this sector’ s early development in the 90's, where the mgority of operating franchises were of
foreign origin, the trend has been to shift to the locally developed franchises. Loca franchises have
increased their market share from 15-20 % to the current 36 % participation. Franchise operations of
U.S. origin account for 51% of the total Chilean market.
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6. MEDICAL EQUIPMENT

Chile currently spends approximately 7 percent of its GDP on healthcare and has doubled its hedlth
budget since 1990 to over $500 million, making it one of the largest government expenditure areas. The
Chilean government guarantees healthcare coverage as a condtitutiona right and is committed to
improving the nationa public-health system that provides healthcare for gpproximately 70 percent of the
Chilean population of nearly 16 million. Severd programs for large-scae purchases of modern
equipment have received government gpprova as part of an effort to upgrade the public and private
hedlth sectors.

Chiles "Hedth in Action Program 90-2000" that has aready caled for an investment budget of over
US$1 hillion has permitted the delivery of new and re-constructed hospitals plus severa modernization
projects and the addition of new services. A large number of private hospitals and some public sector
hospitds are expanding thar present facilities or planning the congtruction of new ones.

Chileiswel known for the openness of its trading and overdl economic system. Foreign suppliers
currently do not face sgnificant trade barriers in entering the rdatively open Chilean market.

The U.S. has been for years Chile’'s most important supplier of medica equipment holding about 50%
of themarket. U.S. main competitors are Japan and Germany.

DATA TABLE (Millions of dollars) 2002 stetistics are estimates
1999 2000 2001 2002

A. Totd Maket Sze 231 250 265 283
B. Tota Locad Production  N/A N/A N/A  N/A
C. Tota Exports N/A N/A N/A  N/A
D. Tota Imports 231 250 265 283
E Imports fromthe U.S 116 130 155 178

7. FOOD PROCESSING AND PACKAGING EQUIPMENT

Economic expansion in Chile (late 1980's) impacted the food processing and packaging industry,
forcing it to develop rapidly. Food processing and packaging companies had to become competitive to
aurvive, and invested large sums for technologica updating and productivity enhancement. The market
expanded sgnificantly, and Chile became amgor player as exporter of agro-industria products, and an
important recipient of foreign investment in the sector.

During the year 2001, the food processing and packaging industry did not grow significantly, mainly for
the following reasons.
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The reectivation of the country's economy, which was dready taking longer, than expected, istaking
even longer asit is part of the globa economy, impacted by the tragic events of September 11,
2001.
Exports of food products dropped due to the extreme economic crisis of neighboring Argenting, an
important consumer of Chilean processed food and packaging supplies. Lately, Brazil, another
large market has d o joined the economic/palitica criss due mainly to political uncertainty in view
of presdentiad dections.
The commercid fishing sub-sector has been severdly affected by overexploitation, largely reducing
the country's production.  The industry has become more concentrated, and many processing
plants have closed down in recent years.

However, during the last 10 years, aquaculture has developed sgnificantly, positioning Chile asthe
world' s largest exporter of trout and the second largest of sdimon. Exports of saimon and trout totaled
$million during 2001. Salmon farming is expected to continue its steedy growth, and new aguaculture
products are being developed. This subsector should provide grounds for important growth asthe
world's natural resources are scarcer.

The interna food industry market has become more competitive due to the economic contraction and its
impact on consumers, and should grow due to the following:
New technologies and better productive processesyield larger productions of better quality products.
Consumers are becoming more demanding, and new legidation requires heathier products as well
as environmentally friendly productive processes.
The ever-increasing presence of women in the labor force calls for production of new products to
replace home-cooked meals.
The export oriented Chilean economy intends to emphasize exports of vaue added food products.
Especialy now, in view of the free trade agreement signed between Chile and the European Union,
there isagood opportunity for exporting value added products such as processed food not only
targeting the EU but also North America, and Asa

The food-packaging and food- processing industries are extremely competitive and becoming more and
more concentrated. Companies have been merging or absorbing each other, leaving a smaler number
of companies to compete.

The U.S. isan important supplier of machinery for thisindustry, but Italy, Germany and other European
countries are aggressve competitors, epecialy after the new free trade agreement with EU isin place.

DATA TABLE (millions of dollars). 2002 statistics are estimates

2000 | 2001 | 2002

A. Totd market Sze 159 163 165

B. Tota loca production N/A N/A N/A
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C. Totd exports 8 9 8
D. Totd imports 168 172 173
E. Importsfromthe U.S. 95 98 91

8. PLASTICS PRODUCTION MACHINERY AND RESINS

The Chilean economy has maintained a moderate growth rate. Demand for industrial equipment and
suppliesin generd have grown accordingly. The plastics industry however, has shown a strength that
has set them apart from other industrial sectors. Asawhole, thisindustry will experience a45% growth
over the period 2000- 2004, according to industry experts. During 1Q2002, imports of plastics
processing machinery grew 150% compared to same period in 2001. A series of new projects and
expanson of exigting production plants fuel this growth. Thisincrease isto support the production of
plastic products that are mostly supplied to the food processing and flexible packaging industry,
production which is mostly exported as araw materias or included as wrappers of processed food
products and fresh fruits. These new production units will generate an increased demand for
polyethylene and PET.

The Chilean market issmdl by U.S. standards. Chil€e' s average per capita consumption of plastic resins
was 971b/year in 2001 and industry projections are that by 2004 this should increase to 1211b/yesr.
However, it issill below from the 132lb/year per capita consumption occurring in developed markets.
The import potentia for plagtic resinslooks very promising. However, US suppliers should keep in
mind that mostly every single world supplier sdlsin Chile aswell.

In 2001, U.S. imports accounted for 15 percent of all plastics-industry-related. This represents a
decrease of 3 percent points compared to 2000. The first quarter of 2002 shows a drastic reduction on
total imports aswell as those coming from the U.S. Resins remain the largest group of products
imported from the U.S. by the Chilean plastics industry. However, as aresult of price advantages,
Brazil hastaken the lead a Chil€ s prime resins supplier.

DATA TABLE (millionsof dollars) 2002 statistics are estimates

2000 2001 2002
A. Totd market Sze 580 593 502
B. Totd local production 282 304 300
C. Totd exports 79 85 34
D. Totd imports 377 374 236
E. Importsfrom the U.S. 69 57 23
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9. CONSTRUCTION EQUIPMENT

The construction sector was one of the “dow” sectors of the Chilean economy during 2001 and first half
of 2002 as aresult of the deceleration of locad economy. Congtruction went from being the fastest-
growing sector for over seven years (above ten percent per year) to continuing to be thelaggard in
2002. However, congtruction spending should increase towards the year 2006. Thisreasoning is
based on private and public construction projects scheduled for the period between 2002 and 2006:
there is a portfolio of projects worth $22.3 billion. Thisforecast is based upon the reduction of the
stock of new houses, on-going public infrastructure projects, expansion and congruction of new malls,
jalsand severd specidized indudtrid parks.

The public infrastructure construction program aone accounts for atota investment of 15 billion dollars
to be completed by 2006. This program is currently under development through a very successful long-
term private concessions program (based upon 15 to 30 year contracts) dedicated to construction of
arports, highways, jails, schools and eventualy hospitals. Currently, private investors (Chilean and
foreign) have invested over $5.2 billionsin 35 concessions.

Chile manufactures limited types of congtruction equipment (in particular heavy machinery); therefore
the mgjority of such equipment isimported. Even where domestic producers exi<t, imported
congruction machinery and supplies are preferred for their quaity and technology. U.S.-made
products, with an average 40- percent market share, are highly preferred by Chilean users.

DATA TABLE (millions of dollars) 2002 statistics are estimates

2000 | 2001 | 2002
A. Totd market Sze 373 467 488
B. Tota loca production 240 260 280
C. Totd exports 30 10 12
D. Totd imports 171 217 220
E. Importsfrom the U.S. 58 79 89

10. ELECTRIC POWER EQUIPMENT

The dectric sector in Chile has remained dynamic for more than adecade. Driven by a sustained and
steady growth in demand for electric power, has averaged 8 percent yearly. This sector is based on
two main not-interconnected grids, the SING and SIC.

The Northern Interconnected System (SING) --100 percent therma generation-- suppliesdl mining
companies and the urban demand derived from the sparse cities spread over alarge geographica area.
The SING has experienced amgor quantitative jump in the available eectric power supply, traditionally
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based on coal-fired power plants. The increased supply came as eectric power as such and, indirectly,
asnaturd gas. The mgor transformation of SING resulted from the introduction of natural gas imported
from Argentina via two large gas pipes --supplying severd gas-fired combined-cycle power plants.
These technologica change introduced plants of a generation capacity unseen in this market --dl-new
generation units are larger than 300MW-- and as a whole these new units have added more than twice
the electric generation capacity existing five years ago. However, the increased electric power
generation dso brought indability to the system resulting from just a handful power plant supplying the
whole system. Here there are business opportunities for companies able to supply technologica
solutions, which may increase the qudity of service,

The Centra Interconnected System (SIC) relies largely upon hydraulic eectric power generation. The
ariva of naturd gas from Argentina dso introduced mgor changesin thissystem. However, SICis
gtill dominated by hydraulic power generation, thus subject to shortages resulting from repested severe
drought episodes. It is expected in the near future that, as natura gas reaches larger areas of the centra
southern part of Chile, modern combined-cycle gas-fired plants will replace new generation plants and
those old and more expendve generation units. Nevertheless, therma generation based on cod and
diesd remains as the second, but more expensive, source of power. This change in the supply of energy
sources came to solve an imminent shortage of electrical power some three years ago.

There are business opportunities for severa hundred million dollars derived from the need of some 400
500MW/year every year, required to cover the ever-growing demand of SIC. There are varied
dternatives being considered to close the supply gap of SIC:

Interconnection of SING (which has over capacity) with SIC. The estimated investments would
be in the $250-400 millions range.

Expansion and/or congtruction of gas pipes coming from Argentina and eventudly from Bolivia,
that would supply new combined-cycle gas-fired plants a some $400 millions each.
Interconnection of SIC with the Argentinean grid. However, it is anticipated that this dternative
in spite being technicdly feasible (of the 300 km, 140 km would have a great difficulty leve in
crossing the Andes mountains) and it may require intense political and economic policy
coordination in both countries.

Expangon of the transmission grid managed by SIC.

DATA TABLE (millions of dollars) 2002 statistics are estimates

2000 | 2001 | 2002
A. Tota market S5ze 96 129 125
B. Totd local production 38 42 102
C. Totd exports 12 8 2
D. Totd imports 70 95 25
E. Importsfrom the U.S. 16 19 8
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This market potential could be 10-15 times larger subject to the development of severa projects
pending, involving eectric power generation, transmisson and distribution.

11. MINING EQUIPMENT AND SUPPLIES

Mining isthe traditional moneymeaking sector for Chile, comprising 8.4 percent of GDP and 44.3
percent of dl exportsin 2001. Mining is expected to grow five percent annudly on the long run through
2005 with projected investments exceeding six billion dollars for this period. However, growth
expectations for 2002-2003 will heavily depend upon the recovery of copper prices.

The mining sector hed exportsin 2001 vaued in 7.8 billion dollars. These exports are supported by the
output of awell-developed industry demanding state of the art production technology, particularly in the
copper mining sub-sector. Mining production will continue to lead Chilean industry because of foreign
and domedtic investment in projected new mines and/or modernization and expangon of existing ones.
The parastatdl CODEL CO isthe world' s largest producer of copper, but private mines (including those
with internationa ownership) produce two-thirds of al Chilean copper, exhibiting an ever-growing
share.

Mining sector experts foresee a modest growth of 2 percent for 2001, which compares poorly with a5
percent or more experienced less than five years ago. Public and private investment in mining
production will exceed $4 billion through 2005 and for 2002 is expected investment for some 1 hillion
dollars. These values may double if copper price in theinternational market bounce back from the
current 70 cents per pound or o to the more traditiona level of 85 to 90 cent per pound. Toillugtrate
the impact of market prices, at the current level of exports, an increase of just one cent of adollar per
pound of copper exported represents an increase of $120 millionsin revenue. Projected investment
figures are underestimated, since they include only mining projects aready identified and under
congtruction. Sustained low world mineral commodity prices have affected investment in recent years,
dowing development and postponing temporarily margina projects.

U.S.-made mining equipment enjoys of greet receptivity by the sector. Closeto haf of dl the
equipment ingtdled in new and expansion projects comes be from the U.S. because of perceived
excdlent qudity, after-sae service and compliance with delivery dates. Brazilian, Canadian, Japanese
and German manufacturers are aggressive competitors in Chilean market.

DATA TABLE (millions of dollars) 2002 statistics are estimates

2000 | 2001 | 2002

A. Totd market Sze 310 |398 | 366

B. Totd local production 220 240 240

C. Totd exports 25 11 1
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D. Totd imports 116 169 127

E. Importsfrom the U.S. 53 67 28

12. AIR CONDITIONING AND REFRIGERATION

The Chilean market for air conditioning and refrigeration (ACR) islargely compaosed of imports. In
2001 seventy-five percent of imported products came from Brazil, Itdy, the United States, South

Korea and Germany. For the first quarter of 2002, imports from the U.S. account for 1,045,563 million
(approximately nine percent) of the total imports. The market for household air conditioning is smdl; the
main market isfor industria and commercid use. According to loca producers, locd manufacturing of
ar conditioning or refrigeration equipment ison therise.

Goods are sold vialoca representatives or distributors and, lately, directly by manufacturers, such isthe
casefor York and Carrier. Loca vendors offer what are known asindustrid refrigeration projects that
provide an integral solution for each client. In country sustained high qudity services are essentid to
maintain market share. The primary indudtrid clients are congruction, fishing, fresh fruit, meat and dairy
products processing, chemical industries, laboratories, hotels, supermarkets, restaurants and
automobiles.

Opportunities exist in most of the industrid sectors. One particular exampleis the sdmon industry, in
which ACR is heavily used in processing and transport. Chileisranked number two immediately after
Norway in the world in this sector. The supermarket industry is dso promising; severd supermarket
chains are implementing expangon plansthis year. The burgeoning freshfruit export industry could
provide additiona opportunities. Refrigeration for small trucks and light pick-upsis an attractive niche
to supply growing distribution networks for perishable goods.

DATA TABLE (millions of dollars) 2002 statistics are estimates

2000 2001 2002
A. Totd Imports 110 108 76
B. Tota Locd Production* 12 13 14
C. Totad Market Sze 122 121 90
D. Tota Importsfrom U.SA/PR 23 18 8
E. Totd Exports 27 38 29

*

Loca Production gatistics are unofficid estimates.

13. SECURITY EQUIPMENT
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The security indugtry in Chile gtill offers an interesting opportunity for U.S. exporters, dthough the
datistica data shows an import decrease. The estimated growth rate for this year is 3 percent. The
Security equipment that continues to be in demand includes access controal, fire detection, home
automation, CCTV, outdoors photoel ectric beam detectors for perimeter protection, integrated
systems, sprinkler systems, intrusion, and signage and lighting. Last year, the Ministry of Public Works
and the Minigtry of Justice launched an internationd auction for four concession contracts to build and
operate 10 prisons, include designing, building, equipping and maintaining the medium and high security
prisons. The ten prisons will involve investment of US$250mn and will be awarded in four packages.
This project will represent a good opportunity for U.S. suppliers of prison security equipment.

During 2001, the imports for thisindustry came mainly from the U.S. (29 percent), followed by Canada
(15 percent) and Taiwan (10 percent).

DATA TABLE (millions of dollars) 2002 statistics are estimates
2000 2001 2002

A. Totd market size 29 22 22
B. Totd local Production 5 2 2
C. Totd exports 0.5 0.4 04
D. Totd imports 23 25 25
E. Importsfrom the U.S. 7 7 7
Best Prospects for Services

Chile' s economy has experienced rapid growth in the past fifteen years, with poverty levels cut in hdf.
From infrastructure to cell phones, Chileans are demanding improvementsin productivity and quaity-of-
life-enhancing products and services. The U.S. isamode for Chileans society in technology,
convenience, and marketing dtrategies. U.S service exporters are well positioned for entering or
expanding their presence in Chile, especidly in the following ten sectors:

1. Express shipping and ddivery services including cargo handling, facilities development, logistics
and planning, port development, warehousing, distribution and related business-to-business
distribution services.

Technology and logistics are akey factor in modern trade. These concepts need to be developed and
become operationd in a country that actively participatesin the globd internationd’s economy. Chile
entered the 21t century with increased Internet usage, and projecting important growth in net sales.
Credtive and efficient logitic chains must be in place to cover present activity and future growth.

The appearance of large warehouses and specidized storage centers shows that there is a market for
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outsourcing both storage and distribution operations. A few new companies have been created to
better serve the market by providing importation services, reception, storage, transportation, distribution
of merchandise, and complete and timely information on the different stages of the mentioned process.
Inthelast 15 years, but especialy between 1995 and 2001, the accumulated investment reaches US$
170 million, corresponding to approximately 750 thousand square meters of warehouses and storage
facilities throughout the country, mostly concentrated (about 60%) in four Santiago areas: Quilicura,
Lampa, Rencaand Colina

Thereisindeed room for many more companies like this to operate throughout Chil€ sregions. Asa
result of eectronic and technologica development, each region will become more integrated to the rest
of the country. Even before the late developments in technology, companies began outsourcing certain
sarvices. In gpite of the fact that there is il alarger market to develop and further specidizingto doin
the mentioned services, services such as cargo, handling, storage distribution, and express shipping
(within Chile and internationaly) are available for companies to contract.

2. Database devel opment, data processing, and related services, including credit reporting,
electronic data interchange, and transaction processing Services.

Data centers and data outsourcing are available and are a growing market. Chile is strong in software
development and data processing, and opportunities for joint ventures exist. Opportunitiesexist in
software locdlization and implementation of turnkey database packages and most importantly
maintenance services. Credit services are awell known and commonly used tool for business decison
making in the country. For example, Equifax isin Chile after acquiring the loca company DICOM, a
well-recognized credit reporting business.

Electronic banking is becoming popular, as banks understand the cost reduction benefits of using the
Internet for regular transactions. With wesknesses in security, reliability and speed, eectronic banking
is an open market for U.S. technology and services.

3. Franchising, including both fee and roydty-based services and other services provided
incidentally to the development and operation of business networks based on afranchise
System.

The recent economic crigs that effected Chile dowed the development of new businesses, including
franchises. However, industry specididgts agree that the market is ready for new franchises to open and
operate in the country. Even though most of the franchises currently operation in Chile are in the fast
food business, thereis plenty of space for service franchises to establish themsdalvesin contrast with the
non-existent and inadequate services provided by smdl shops and businesses. Mogt of the well-known
fast food companies are already in the Chilean market. There are approximately 50 franchise

bus nesses operating, with around 250 franchise stores. This industry sector provides direct
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employment for 12,500 employees and accounts for sales reaching US$ 200 million.

The largest business opportunities include training and other sub-sectors such as co-branding and
multiple concept centers. Education and training are other areas in which franchise must grow. For
example, there are just afew training franchises, and no pre-school chains operating in Chile. Many
loca companies have exported their concepts, accounting for 36% of the franchise market. The
franchising industry is projected to grow by 2% during the present year.

4, Internet services not covered e sawhere, including web-based auction, advertisng and
related services, webdte design services, and website hosting services.

Demand for Internet servicesin Chile are growing rapidly along with Internet usage. Business
opportunitiesin this sector will grow as the private sector and government work to promote electronic
commerce. Users of the Internet in Chile are 12% of the population or 1.8 million inhabitants. Users
navigate the Internet primarily for education, email, work and chat. Lessthan 10% of Chilean Internet
individud users buy on the Internet, limiting the potentia of e-commerce services. However, G2B and
B2B e-commerce transactions are expected to reach over $6 billion, thus generating an interesting
opportunity to U.S. exporters. The Lagos governmernt is making proposals to Congress designed to
encourage the use of the Internet and e ectronic commerce, such as making on-line sgnatures and have
made statements to suggest that public policy will be designed to encourage investment in devel opment
in Chile.

5. Architectura services, including resdentid, commercid, landscape, and urban planning design
Services.

Asareault of long term economic growth experienced by Chile for fifteen tears, their citizens have
become more sophisticated and have eagerly adopted a number of designing trends that are popular in
developed countries. US and European architecturd firm are thus finding afriendly environment with
businesses to be developed in the area of new high rise office buildings, shopping mals, urban planning,
golf courses, marinas, and other facilities related to the leisure industry.

In spite of the last two years shrinkage experienced by the congtruction industry in Chile, foreign
investors have focused ther attention in this market. Currently there are seven internationd real estate
firms operating in Chile and more are expected to arrive. Thisboom isthe result of growing interest in
local red estate investment in Chile, prompting the firms to open up offices. The arriva of these
internationd firmsto Chile means that new foreign capita will be available for red ettate projects.
Some of the foreign firms now doing business in Chile include Cushman and Wakefidd Semco,
Mackenzie Hill, Trame Crow, and CB Richard Ellis

With regard to home leasing, as of January 31, 1996, the Superintendent of banks and financia
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indtitutions approved new regulations governing the sector’ s involvement in the residentia leasing
program, initiated by the government. Exigting leeaing firms are authorized to acquire housing for the
purpose of leasing, & the request of clients. Banks and financid inditutions will be able to form
subgdiaries for the exclusive purpose of resdentid leasing operations. The superintendent establishes
minimum assets these companies must have in order to be digible.

6. Engineering, surveying, and related services, excluding energy-related services.

The New Y ork Inter American Commerce for Consulting Engineers (NY ICCE) made atour to severd
Latin American countriesin 1997. According to this US organi zation, opportunities for doing business
in Chile were cataloged smply ashot. Taking due consderation to the recent regiona economic dow
down, busnessis il hot in Chile,

The conditions exiging in Chile for aUS engineering service provider could not be more favorable.
According to Law 12,851, Article N°6 (of 1958), any foreign engineer, subject to atemporary fob
contract, may practice engineering after properly registering with “Colegio de Ingenieros de Chile.”
Prospective for foreign engineers must submit accrediting documents and avdid license from their
country of origin to be considered for registration.

U.S. and other foreign engineering firms have a srong presence in Chile. It is customary that theselocal
branches subscribe contracts for engineering services with their US based headquarter offices. Actualy,
the mogt active and those with the largest market share in Chile are dl either US owned or US based
companies, such as Fluor Daniel, Bechtel, and Kvaerner.

7. Environmenta engineering and public utilities, excluding energy-related services, including
reclamation and remediation services, solid waste and wastewater treatment and disposa
facilities, and municipa water trestment plants and digtribution facilities.

Chile has many different environmenta problems and it is moving ahead with its plan to achieve a
cleaner environment. Many activitiesin this area are making dow progress. There is a great opportunity
for U.S. companiesto get involved in this process.

Demand for environmenta services include afull range of independent environmental consulting
sarvices, such as environmenta impact assessments and permitting, base line studies, environmenta
audits and management, pollution prevention, and project design and construction of wastewater and
sewage treatment plants.

The sze of the environmental consulting market is estimated to be US$ 80 millions with a growing rate
of 20 to 30 percent in the next years as environmenta regulations and new standards deadlines are
produced and enforced. It is estimated that the U.S. has one third of this market, competing mostly with
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Canadian and European companies.

The most effective way to enter the market is to work with an established local consulting firm until the
potentia for success of an independent branch office is determined. In Chileit isimportant to have locd
knowledge and contacts to identify opportunities and navigate through the bidding and permitting
systems. The main comptitive advantage that a U.S. firm can offer is a serious, long-term market
presence intention, solid, proven experience in the field, and effective solutions for loca conditions at a
competitive price.

Currently, the water sector offers excellent short-to-medium term opportunities for the construction of
wadtewater collection and trestment infrastructure and in the rehabilitation and expanson of water
supply.  U.S. conaulting, design and engineering companies should form teams with other internationa
and locd companiesto offer afull range of services and bring in sufficient financia resources. It is
estimated that about US$ 10 billion might be invested in the next five years on reduction of wastewater.

8. Equipment and machinery leasing, ingdlation, and maintenance, or other services primarily
produced by or for the agricultural, manufacturing, or mining sectors, excluding energy-related
sarvices.

Leasing isone of the financid services sectors that experienced a mgor expanson over the last five
years. Leasing services available in Chile range from leasing photocopiers, trucks and cars, to heavy
equipment provided by U.S. and other foreign manufacturers for the Chilean copper mining industry.

In spite the devel opment experienced so far, leasing services have not yet covered the whole spectrum
as known in the US. Most of the leasing services are only available to government, private corporations
and individud firms. Individuas generdly so not have access to leasing services, except to buy new or
used homes.

An indication that leasing services is a hot issue can be derived from the fact that the Chilean Banking
Association has expressed thelr interest to the new government by asking it to open up the loca cepita
market. The financia sector is aso urging the new government to create specidized banks for different
activities, such asfor leasng.

Leasing represents a gross business amounting in the order of severa billion dollars. European banks
are quite active funding syndicated leasing operations for large Chilean corporations. The flagship carrier
LanChile has secured financid resources for $1.5 billion to buy seven new Airbus planes.

GE has estimated the regional market of Chile, Peru, and Bolivia as exceeding $250 million, whether
leasing machinery, providing credit card adminigration, or for financing infrastructure projects.
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0. Maritime trangportation services, including cargo handling, equipment fueling and maintenance,
facilities deve opment, logigtics and planning, port management, and Smilar services.

The volume of internationa transactions and cargo transfer has not grown significantly during the last few
years. Therisein oil prices made it even more difficult for the maritime trangportation industry, which
diversfied its activities by participating in consortia, being awarded the concesson for the operations of
the largest Chilean ports.

The strengthening of vertica integration improved the result of economic performance of the largest
shipping Chilean companies. Compania SudAmericana de Vapores (Claro economic group), and
Ultramar Agencias Maritimas (Von Appen economic group). Coinciding with the internationa trend, the
Chilean maritime transportation market is highly concentrated, with the two mentioned companies plus
Maersk/Sedland and P& O Nedlloyd accounting for approximately 70% of the market share. Loca
shipping companies cover the remaining 30% of the market.

The reactivation of Chilé's economy is dowly taking place, even though immersed in the world aftermath
of September 11, 2001, it has been alot dower than projected. The development of information
technology and the telecommunication industry cal for eectronic communication between the key
elements in maritime transportation. The eectronic infrastructure would make al process steps more
agile and efficient. Port facilities, customs, shipping companies, and forwarders should al be connected
electronicdly to facilitate operations.

Thereisapotentid market for companies involved in these operations, especidly given the potentia
future growth of internationd trade. In view of the recent free trade agreement signed between Chile
and the European Union, further development of trade with the EU isforeseen. Thereisagrowing
need for more efficient maritime trangportation service, including fast and less expendve port operation,
cargo handling, storage services, and al other services required for the logistic chain connecting the
exporters warehouse and the end- user/consumer facilities.

The three main potentid market niches are:
a) Locd maritime transportation or coastd sailing:

Severd factors make coastd sailing a good dternative for cargo transfer. Transfer costs of maritime
shipping services are a a competitive advantage when compared to those of surface or air
trangportation of cargo. The railroad infrastructure and operative system is inadequate, insufficient and
inefficient. There have been severa unsuccessful attempts to revamp the railroad system. Chile's
geographic characteristics and inadequate road infrastructure make it expensve to operate surface
trangportation services.



39
b) Internationd trade between Chile and other countries:

Thereisapotentid opportunity for a Chilean port facility, and the need for maritime transportation to
trangport natura gas pipdine from Boliviato the United States. Even though il in the preliminary study
phase, this project callsfor naturd gas to be transferred from Boliviato Chile through a pipdine, and
transferred to the U.S. by ship. If the Bolivian natura gas s transferred through a Chilean port —the
dternative being a Peruvian port, even though recognized to be less viable --, it would probably be
through the port of Mgillones or the Port of Iquique in northern Chile.

Additiondly, the dow reactivation of Chile s economy provides the need for additiond maritime
trangportation services, cargo handling and storing, facilities development, and creetive logitic solutions
for the increased volume of cargo to be transferred internationally. Approximately 90% of internationd
trade cargo is transferred through maritime transportation.

Some of the most important port facilities such as Vaparaiso, San Antonio, San Vicente Ta cahuano,
etc., passed from a state-owned and state-managed port operation System to concession-granted
operations. These port systems and infrastructure improved their operations and prices have been
lowered.

¢) Chile and trade with neighboring countries and the rest of the world (bi-oceanic
corridors):

Chiles neighboring countries, Argentina, Bolivia, Brazil, and Paraguay have increased their trade with
Pecific Asaand North America. Asaresult, thereis agreat potentid for bi-oceanic corridors to be
developed. For example, cargo from south Brazil originating in the indudtrid areaof Sao Paulo, or
trandferring from Santos can be transferred by surface to the ports of Aricaor Antofagasta. Cargo
originating in, or in trangt from Montevideo and Buenos Aires, can be trandferred through the centra
area ports of Vaparaiso or San Antonio. Cargo from southern Argentina can cross by surface through
the Neuquen area and be transferred at the ports of San Vicente Tacahuano or other portsin southern
Chile

10. Education and training, including examination preparation, language, management, and technicd
traning services.

Chile needs to upgrade its educationd system, mainly related to the public educationa systems. To do
90, the Minigtry of Education (Mineduc) has initiated an innovative program to improve the current level
of public education. School hours per day have increased, even though not mandatory for the time being
until the proper and required infrastructure isin place. Information technology will be available and
increased (where it dready exists) at schools, and emphasis will be put on increasing the number of
technical schools. We can divide the needs and requirements for educational servicesin four aress.
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a) Pre-school, elementary, and secondary education (K -12):

- Pre-School Education: Thereis an opportunity for innovative pre-school and nursery schools since
the existing ones are small and basic. There are no large chains or franchises that cover the pre-school
curriculum. There are very few security sandards in pre-schools and the ones that have them are basic.

- School/High-school (1-12): To operate a school, it must be gpproved/authorized by the Ministry of
Education. Most Chilean students attend public schools, but students bel onging to the high-end socio-
economic levels attend private schools. However, the qudity of public education ispoor. The existing
private schools are mainly traditiona schools, even though as aresult of the increase in population, new
schools have been opened following the educationa standards and lines of the older and more
traditional ones.

b) Technicd Schools and Indtitutes:

- High School: The trend is to increase the number of schools that can train students so they can
graduate from high school with atechnical degree. Thisisagood option for lower middle class and
lower class students who must graduate from high school and immediately enter the |abor force.

- Labor force: Thisisone of the market niches in which foreign companies can paticipate. Chile
features low investment in training for its labor force; the average training hours per year per worker is
32. The ongoing modernization of the industria processes, the increase of internationd trade, and the
export-oriented economy of Chile urgently cal for better-trained and quaified personne. A
government program dlows for funds invested in personnd training and educationa services, to be
deducted from taxes (Sence). However, Chilean companies do not take advantage of this opportunity,
and view training as expenditure ingtead of investment. This attitude, however, is bound to changein
order to improve competitiveness and cost reduction. There is an excellent opportunity for training
sarvices as long as the right marketing Strategy and price rates are met.

- Chilean executives. Severd post-graduate and master degrees are currently available in Chile. Many
universities, both private and traditiona, hold agreements with foreign universties and educationd
inditutions from the U.S., England, Spain and other countries. Many executives or graduates go
abroad (mainly the U.S)) to obtain their masters degrees or doctoral degrees.

¢) Univerdity Education: Until 1980, 8 universties operated in Chile: two private and x state-owned.
Some of these universties had branches throughout the country. During the military regime, the system
was liberdized, authorizing branches of the existing univergities to become autonomous, and promoting
the opening of new private universities. Twenty-five "traditiond universities’ were originated from the
initid 8, and between 1981 and 1992, atotal of 43 private universities opened and were accredited by
the Consg o de Educacion Superior, which depends from the Ministry of Economy. This entity regulates
the establishment and operation of dl universtiesin Chile.

d) Language Education: Thisis agood market niche to provide services. English is undoubtedly the
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internationa language for business, technica and professond studiesin dmost al sectors. Being fluent in
English sets a big difference when it comes to studying, applying for ajob or socid activity related to
business. There are many language indtitutes operating in Chile, some of them from the U.S,, but
according to embassy sources, they are not very effective. There isroom for effective language courses
with creative, attractive techniques and adequate fees.

Best Prospects for Agricultura Products

Based on size, market growth rate and the U.S. competitive position in the market, the following
individua products have the greatest potentia for sdein Chile: corn; whest; corn gluten feed; forage
seeds; pet food; soy protein isolates and concentrates, oak staves for wine barrels, candy; processed
cheese; condiments; snack foods; nutritiona sport bars; frozen dinner entrees, and edible nuts.

The broad menu of grains and feed ingredients available for export from the United States throughout
the year creates opportunities for sales whenever competition from Argentina and other nearby suppliers
weekens. Chil€ s vineyards continue to expand, creating demand for oak casks for aging wine.
Increasing numbers of pet owners are using prepared pet foods, but competition is fierce from suppliers
based in Mercosur. Chil€' s food-processing industry is using soy protein in many prepared foods. The
growing supermarket and convenience store industry is looking for new products to satisfy upscae
consumer demand for new condiments, snack foods, sport bars, candy, prepared frozen foods and
nuts. Expanding fast-food restaurant chains are demanding processed cheese for hamburgers and
pizzas. The government’s long-term program to improve pastures for livestock offers the potentia for
sales of forage and grass seeds.

In other areas, U.S. exporters of consumer-oriented products should focus on identifying an import
agent and developing niche markets. New opportunities may be found in supplying Chile sindtitutiond
food sector. The food manufacturers dso offer amarket for selected ingredients not locdly available.

2001 Agricultura Imports by Chile (millions of dollars)

Totd (from world) 1,338
Fromthe U.S 108
U.S Share 8%
Chilean Agriculturd Surplus with U.S 1,230

2001 Principd U.S. Agricultural Exports to Chile (millions of dollars fob)

Wheat 4

Mixed feeds & fodders 25
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Coarse Grains

Planting Seeds

Poultry Meat

Snack foods

Pet food

Processed fruit & vegetables

Sugars, Sweetners, Beverages

NI~ fWOO(|(FL|O1F

Tree Nuts

Forest Products 14

Source: U.S. Bureau of Census Trade Data

2001 Principd U.S. Agricultura Imports from Chile (millions of dollars fob)

Table Grapes 356
Samon 365
Wine 128
Seed corn 52
Peaches and Nectarines | 47
Apple Juice 38
Aums 30
Apples 26
Kiwis 14

Source: Centrd Bank of Chile

Sgnificant Investment Opportunities

Chile remains open to foreign investment (see Chapter 7), and investment opportunities mirror the best
prospects (see sectors described above). For specific investment and concession opportunities offered
by the government of Chile, see www.compraschile.cl. Additiond information on specific projects can
be obtained through the U.S. Commercid Servicein Santiago. For officid information on investing in
Chile, contact:

Comite de Inversiones Extranjeras (Foreign Investment Committee)

Karen Poniachik, Executive Vice Presdent

Teatinos 120, P. 9, Santiago, Chile

Td: (56-2) 698-4254; Fax: (56-2) 698-9476

www.foreigninvestment.cl Email: cnver@tmm.d
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CHAPTER 6: TRADE REGULATIONS AND STANDARDS
Trade Barriers

Chile generdly has few barriers to imports or investment alowing foreign firms to enjoy the same
protection and operate under the same conditions as loca firms. Certain imported luxury goods such as
yachts, some types of jewelry, furs and others are dso subject to luxury taxes. The following goods are
subject to a 50% luxury tax: gold, platinum, and white ivory articles; jewedry and naturd or synthetic
precious stones, fine furs; mobile home trailers; caviar conserves and their derivatives, pyrotechnic
articles, such asfireworks, petards, and smilar items (except for indudtria, mining or agricultura use);
ar or gasams and their accessories (except for underwater hunting); and fine carpets and smilar
aticles. Differentiated taxes on dcohol are the following:

13% for non-adcohoalic drinks, naturd or artificia

15% for wines, Champaign, chicha, cider and beer

27% for grape pisco and Similar beverages

28% for liquors, including aguardiente and liquorice wines Smilar to vermouth.

30% for whisky.

Imported automobiles are aso subject to luxury tax based on 85 percent of the vaue difference above
$15.740,21

5% tax is applied to minibuses with the capacity of 10-15 passenger seets (including the driver’s).
Tobacco products—cigarettes, cigars and processed tobacco—are affected by additiona 60.4%, 51%
and 57.9% taxes, respectively.

Imports are subject to the same 18 percent Vaue Added Tax (VAT) as are domestic goods.

One of Chileés most important non-tariff barriersis the requirement that dl imported livestock products
originate in facilities previoudy ingpected by the Chilean Ministry of Agriculture. Import restrictions on
fresh fruit are gradudly being resolved, with more U.S. products now alowed to enter Chile. Imports
of unprocessed U.S. poultry are till prohibited. Chilean grading and quaity standards on beef are
unique in the world and effectively prohibit imports from the U.S. Chile only gpproves the import of
processed food products on a case-by-case basis. Thereis no blanket approva process for permitting
identica products to enter Chile after they have been tested and found in compliance with loca hedlth
regulaions. To enter a product, the importer must obtain the permission of the Health Service Officer at
the port of entry, who will take samples and perform the necessary tests. This processesraisesthe
overhead cost of introducing new products into the market. Labeling and fortification sandards are dso
unique to Chileé' s Hedth Ministry and sufficiently distinct from U.S. standards that some U.S. processed
food products must be labeled and/or formulated especidly for Chile. These issues are being addressed
in bilatera negotiations with the Government of Chile.

Chilean law hurts sdles of certain other indudtries. For example, internationa pharmaceutical companies



argue that current law does not provide effective patent protection.
Customs Vauation

Chilean customs va uation uses the norma vaue of merchandise, without specid discounts, plus freight
and insurance (CIF). Used goods are vaued by the customs service according to the current new value
of smilar merchandise, discounting ten percent per year of use, up to a 70- percent discount.

Import/Export Documentation

Commercid forms used by both local importers and exporters are commercid invoices, certificates of
origin, bills of lading, freight insurance and packing lists. Speciad permission, certificates, and gpprovd
documents are required in specia cases and can be obtained from Nationa Hedlth Service (Servicio
Naciond de Sdud, SNS), the Agricultural and Livestock Service (Servicio Agricolay Ganadero,
SAG), and the National Fishing Service (Servicio Nacionad de Pesca, SERNAP), depending on the
nature of the products to be imported.

Temporary Entry

Temporary imports of goods are authorized for government-gpproved exhibitions and for temporary
demondtrations. For Chilean government- gpproved exhibitions, no duty or VAT islevied. Goods may
remain in the country up to Sx months, but must be kept in awarehouse. Goods imported for
temporary demonstration purposes require the resident end-user or potentia purchaser to obtain a
temporary admisson certificate from Chilean customs and are taxed based upon the number of days
they are in the country.

Labeling, Marking Requirements

Imported products customarily consumed by the public must display the country of origin before being
sold in Chile. Packaged goods must be marked to show the qudlity, purity, ingredients or mixtures, and
the net weight or measure of the contents.

Canned or packaged foodstuffs imported into Chile must bear labelsin Spanish for dl ingredients,
including additives, manufacturing and expiration dates of the products, and the name of the producer or
importer. All sizes and weights of the net contents also must be converted to the metric systiem. Goods
not complying with these requirements may be imported but not sold to consumers until conversonis
made. Thus, foodstuffs labeled in English have to be re-labeled in Chile before they can be sold.

Prohibited Imports
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The importation of used passenger and cargo transportation vehiclesis prohibited. Exceptionsto this
import restriction include used ambulances, armored cars, mobile homes, prison vans, street and
highway deaning vehides, cement-making vehicles, hearses, and fire-fighting vehicles. (Fire-fighting
vehicles are not subject to import duty, and VAT is paid on their CIF vaue only.)

Standards

In generd, standards are not mandatory, but companies can voluntarily comply with them, especidly in
industries where such compliance condtitutes a sort of “sedl of gpprovad.” However, certain imported
products, such as those pertaining to industrid safety, building and congtruction materids, and the gas
and dectricity industries, must comply with specific resolutions gpplying to the supervising entity. Those
specific regulaions are mostly pertinent to the seismic endurance of new congructions. The Nationd
Standards Indtitute (Instituto Nacional de Normalizacion, INN) has included the | SO 9000 standards as
part of Chilean standards and isin charge of their promotion among loca manufecturers. The chemica
industry is one of the few industries that has incorporated the |SO 9000 standards to itsindudtria
processng lines.

Free Trade Zones/Warehouses

Chile's two free-trade zones are the Free Zone of Iquique (ZOFRI) in the northern tip (Region 1) of
Chile and the Free Zone of Punta Arenas in the southern tip (Region XI1). ZOFRI encompasses the
free ports of Aricaand Iquique. ZOFRI isamagor entry point for products bound for Boliviaand to a
lesser extent for products going to Peru, Paraguay and northern Argentina. Punta Arenas dso hasa
free port. Modern facilities for packaging, manufacturing and exporting exist in each zone.

Dutiesand VAT requirements are as follows.

a) imports entering and remaining in Chiles free-trade zones pay no duty or VAT,

b) importsleaving the free trade zones but remaining in regions | or XI1 (consdered "extended" duty-
free zones) pay a4.4 percent import duty but no VAT. Thistax is deductible when the
merchandise is exported to the rest of the country;

c) importsleaving the free-trade zones to enter the greater Chilean market pay full tariff and VAT
charges,

d) asthey are subject to negatiations with Chilean cusoms officids, imports can remainin-bond  for

extended periods while awaiting transshipment to other countries.

Imported goods may remain in customs warehouses for 90 days. If said goods are unclamed after the
90-day period, the goods will be declared abandoned by Customs and sold at public auction.

Specid Import Provisons
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Anima Hedth and Phytosanitary Requirements: Chile continues to have anima hedth, phytosanitary and
sanitary requirements that impede imports. In particular, the application of certain requirements for
poultry isanon-tariff barrier ssemingly meant to discourage imports. Chilean authorities have in some
indances diminated or liberaized specific requirements when presented scientific evidence by U.S.
animd hedth or phytosanitary officids. All food products entering Chile are subject to sampling and
andyss by hedth authorities.

Firearms can be imported, but they require a specia permit from amilitary authority in Chile.

The import of pharmaceutica specidties, cosmetics and most biologica and bio-chemical preparations
requires prior registration with the Ingtitute of Public Hedth (Ingtituto de Sdlud Publica) and may be
subject to specid labding and other requirements, depending on the nature of the individual product.

Imported goods that are consdered inconsstent with Chilean "morals, public hedth, nationa security, or
environment" require gpecia authorization to enter into Chile. These include certain chemica s/processes
and some media products that face review and possible censorship. All films, videosand TV programs,
imported or locdly produced, currently are reviewed for suitability.

Membership in Free-Trade Arrangements

Chile has free-trade agreements with Canada, Mexico, Colombia, Venezuda, Ecuador and Costa Rica
that provide for duty-free trade in most products. Chile is an associate member of Mercosur
(Argentina, Brazil, Paraguay and Uruguay) and has a trade liberdization agreement with Bolivia. Free
trade negotiations are underway with United States, Peru, and South Korea. Chile just finished
negotiating with the European Union a Free Trade Agreement that is expected to be ratified by the
Chilean and the European Parliament by the end of 2002.

CHAPTER 7. INVESTMENT CLIMATE
Openness to Foreign Investment

A key feature of the government of Chil€' s development Strategy is a welcoming attitude towards
foreign investors, embodied in the country’s 1974 foreign investment statute, known as D.L. (Decree
Law) 600. Chile conducts pro-forma screening of foreign direct investment, and the law requires that
the government’ s Foreign Investment Committee approve investment proposals. Approva procedures
are expeditious, and applications are typicaly goproved within a matter of days and dmost dways
within one month. Since 1991 nearly dl foreign direct investment in Chile has taken place through D.L.
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600, but investors choosing not to use the law may invest viathe provisons of Chapter XIV of the
Centrd Bank’s Foreign Exchange Regulations.

Under D.L. 600, investors sign standardized contracts with the government of Chile. The contracts give
investors the right:

-- to receive non-discriminatory treatment;

-- to paticipate in any form of invesment;

-- to hold astsindefinitdly;

-- toremit or reinvest earnings immediately (and to remit capitd after one year);

-- to acquire foreign currency at the inter-bank rate of exchange; and

-- to opt for either nationd tax treatment (under which locd firms are taxed a arate of 35 percent on
fully distributed earnings) or for a guaranteed tax rate (currently set a 42 percent).

Chile s investment statute was recently modified in a series of mgor economic policy moves. The firgt of
these was the dimination of the one-year residency requirement for foreign capital entering Chile under
Chapter X1V of the Central Bank’ s Foreign Exchange Regulations (provisons generdly used for
portfolio investments). As of May 2000, this type of investment capital may be repatriated immediately,
adding to Chil€ s open investment climate.

A second magor move was the eimination of the “encge,” or lock-in, which required foreign investors
to deposit a variable percentage of foreign-sourced loan funds and portfolio investment with the Centra
Bank in a non-interest-bearing account for up to two years. However, in response to pressure on the
current account as aresult of the successive Asan, Russian, and Brazilian financid crises from late 1997
to early 1999, the Central Bank reduced the “encgje’ rate from 30 to 10 percent in June 1998 and to
zero two months later.  Although the device was held in reserve for future use, the Central Bank
permanently diminated the “encge’ in April 2001. Additiond reforms diminated controls on flows of
foreign capitd into Chilean debt and equity markets and freed outflows associated with capitd returns,
dividends, and other investments from the need for Central Bank approval.

Chile's openness to foreign investment, along with its wedth of natural resources, has led to nearly $45
billion of new foreign investment since 1974. Foreign investors have purchased many of the assets
privatized by the Chilean government over the last decade, and future privatization efforts offer
additional opportunities. In these processes, foreign firms compete on an equa basis with domestic
firms. Note that top management (but not ownership) of radio and television broadcasting firmsis
reserved for Chilean nationds. Additiondly, while banks are dlowed to establish either branches or
subsdiaries, other financia firms must establish subsidiaries.

Note aso that the mgjor exception to the government’ s openness to foreign investment is the fisheries
sector. According to 1991 amendmentsto the navigation law (D.L. 222), vessels fishing in Chile€'s
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200-mile Exdusive Economic Zone (EEZ) must have mgority Chilean ownership (athough exceptions
are made for some distant waters). The law permits bilaterd agreements to alow foreign-owned
vessdsto fish in Chile s EEZ, but no such agreements have been concluded. Nationd trestment is also
denied for cabotage; instead, reciprocity is applied.

Converson and Transfer Policies

Pursuant to recent changes in regulation governing foreign exchange, investors, importers, and others are
guaranteed access to foreign exchange in the officia inter-bank currency market without restriction.

The Centrd Bank reserves the right to disallow access to the inter-bank currency market for royalty
paymentsin excess of five percent of sdes. The same redtriction gpplies to payments for the use of
patents that exceed five percent of sdes, dthough in such cases, firms would have access to the informal
market. In addition, the Chilean internd tax service reservesthe right to prevent roydties of over five
percent of salesfrom being counted as expenses for domestic tax purposes.

Expropriation and Compensation

Chilean law grants the government authority to expropriate property, including property of foreign
investors. The 1973-1990 military regime and the three subsequent democratic governments have not
nationdized any private firms, and nothing suggests that any expropriation islikely to occur in the
foreseeable future.

Dispute Settlement

Except for U.S. investment covered by Overseas Private Investment Corporation (OPIC) insurance,
disputesinvolving U.S. investors are typicaly settled in negotiations between the investor and the
concerned government entity. Any dispute not resolved in thisway isreferred to local courts for
adjudication, athough the time required may make this an unattractive option for foreign investors.
Accordingly, litigants often choose to settle out of court. Suit may be brought under expedited
procedures in cases involving the abrogation of condtitutiond rights.

Severd bilatera investment protection agreements between Chile and other countries dlow for binding
internationa arbitration between the government of Chile and investors. Different agreements contain
varying procedures, some dlow the investor to choose either the host country’s legd system or
internationd arbitration but not both, while others specify that disoutes must pass through the host
country’s legal system before recourse to internationa arbitration. Chile joined the International Center
for the Settlement of Investment Disputesin 1991.
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Although the U.S and Chile do not have a bilaterd investment treety (BIT), the Chilean- American
Chamber of Commerce (Amcham) has established an arbitration panel conssting of loca experts and
businessmen to hear internationa contractud disputes. Formed in cooperation with the American
Arhbitration Association, the panel is meant to provide an dternative to judicia court procedures, and
companies decting to utilize the panel agree to abide by its decison. Many issues normally covered in a
BIT will be addressed in the U.S.-Chile Free Trade Agreement currently being negotiated.

Thejudicid system of Chileis trangparent and independent of government involvement. The likelihood
of government intervention in dispute adjudication is very low, but possble. If astate-dependent firm s
involved in the dipute, the government of Chile may become involved through the Defense Council of
the State (Consgo de laDefensadel Estado). Judgements made by foreign courts are valid in Chile
upon the gpprova of the Chilean Supreme Court.

The Chilean bankruptcy law is consastently gpplied, and public notice isrequired. It isimportant to note
that a creditor can seek ajudgment of bankruptcy on a debtor solely on grounds of breach of payment.
The judgment does not have to be based on financia insolvency. Once ajudgment of bankruptcy has
been made, areceiver is named to distribute the debtor’ s assets to the creditors.

Performance Requirements/Incentives

The government’ s Foreign Investment Committee does not gpply performance requirementsiin its
review of projects.

Chile does not subsidize foreign investment, and while no specid tax exemptions are offered to foreign
investors, certain incentives are available to both foreign and Chilean firms investing in the extreme
northern or southern areas of the country. Large investments may aso qudify for certain concessions.

Right to Private Ownership and Establishment

Except for the fisheries sector and others noted above, Chile does not restrict the right to private
ownership or establishment.

Protection of Property Rights

Chile has avery strong regime for the protection of property rights, including secured interestsin
property. A functioning legal system safeguards investments by Chileans and foreigners dike.

Although Chil€ sintelectud property regimeis generdly competible with international norms, its
protection of patents remains deficient. Patent protection provided by the 1991 industrial property law
(fifteen years from the date of grant) isinconsstent with the international norm of twenty years from
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filing. Chile aso lacks comprehensve trade secret protection and a sui generis satute for protecting the
design of semiconductors.

Plant and animd varieties are not consdered patentable subject matter under the current law. No
trangtion, or pipeline, protection for pharmaceutical patents filed before the law’ s promulgetion is
provided. Because of the long lead times involved in the marketing of new pharmaceutica products, the
law will not prevent loca companies from pirating foreign pharmaceutical patents for several more
years. In addition, the registration procedures as required by the Ministry of Hedlth to market new
drugs are more onerous for the fird to file, which tend to be foreign firms. These shortcomings have
kept Chile since 1989 on the U.S. Trade Representative' s Specia 301-watch list of countries with
deficient intellectud property rights protection regimes.

Stll, effortsto enforce intellectua property rights in Chilean courts have been successful, and the
country belongs to the World Intellectual Property Organization. Legidation to bring intellectua
property protection into compliance with the WTO agreement on Trade-Related Aspects of Intellectua
Property Rights (TRIPS) was submitted to the Chilean congressin October 1999 but is il awaiting
congressiona approva as of mid-2002.

Chil€' s copyright law grants recording companies the right to authorize the use of awork for 50 years.
U.S. recording industry representatives have said that the law grants more power to authors relative to
producers than is the industry norm.

Chilean law provides for the protection of registered trademarks and places priority on trademark rights
according to filing dates. Currently, locd use of the mark is not required for regigtration. Payments for
the use of trademarks may not exceed one percent of sdes.

Trademark protection islessthan artight. Many parties can and do register well-known trademarks
owned by U.S. companies. When chadlenged, Chilean courts usually vacate such trademark
registrations, but because the process may require severa years and substantia expense, foreign
clamants often opt to buy back trademarks rather than file suit.

Trangparency of the Regulatory System
Chilean regulatory systems tend to be very trangparent. Government regulators have little discretionin
many of their acts, and very smple regulatory schemes tend to minimize discretion where it does exis.
However, rulemaking processes are not trangparent and do not generdly include provison for public

hearing or commen.

Efficient Capitd Markets and Portfolio Investment
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Chile's capital markets are well developed (gpproximately $75 billion) and open to foreign portfolio
investors. Credit is dlocated on market terms and is available to foreigners, athough the Centra Bank
does reserve the right to redtrict foreign investors accessto interna credit if a credit shortage exists. To
date, this authority has never been exercised.

Publicly traded Chilean companies attract substantia internationd investment, which isaided by an
effective regulatory system. Along with the dimination of the one-year capita residency requirement in
May 2000, the Centrd Bank diminated the “encaj€’ and other controls on capita flows and authorized
the issuance of peso-denominated bonds overseas. In late 2000 the Chilean congress a so approved
legidation (known as the OPA law) on public stock tendersthat provides greater legd protection of
minority shareholder rights.

The Chilean banking system is very sound with $45.4 hillion in assets, with a maority number of foreign
dfiliated banks. The total assets of the largest banksin Chile, according to the Superintendence of
Banks, are as follows: Banco Santiago, $7.3 hillion; Banco del Estado de Chile, $5.6 hillion; Banco
Chile, $5.6 hillion; and Banco Santander-Chile, $5.3 billion. Banking licenses are granted by the
Superintendence of Banks and Financid Ingtitutions.

Politicd Violence

**QOver the lagt ten years, there have been rdatively few incidents of politically motivated attacks on
projects or ingdlations, and Chile is considered a low-threat country. Anti-American sentiment, civil
disorder, and terrorism are rare, and there have been no incidents involving internationd terrorist
groups. (USE LANGUAGE IN CONSULAR SHEET).

Corruption

Corruption in Chile has always been limited. It exigts, but only on asmall scde. The laws that combat
corruption are found in various articles of the pena code and in the adminigtrative statute of 1986;
goplication of the latter is the respongbility of the office of the Comptroller Generd of the Republic
(Contradoria Generd de la Republica) and of the Comptroller Generd of Congress. Chile has signed
and ratified the Organization of America States (OAS) Convention againgt Corruption.

Chileis dso adgnatory to the Organization for Economic Cooperation and Development (OECD)
Convention on Combating Bribery, which wasratified in March 2001; however, Chilean law has not yet
been modified to implement the act and make bribing aforeign officid acrime. Bribes are not tax
deductible. A wide range of subornation is punishable as a crime under the pena code, and pendties
applied are rdative to the crime. All forms of bribery are the responsibility of the Comptroller Generd.
Thereisachapter of Trangparency Internaiond in Chile, and the country ranked 18th on the
organization’s corruption index in 2001 (with the U.S. ranking 16th). On the same index, Chile ranked
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first among Latin American countries.

Bilaterd Investment Agreements

Chilean officids have Sgned bilaterd investment protection agreements with more than fifty countries,
including Spain, Germany, Switzerland, France, the United Kingdom, Austradia, Belgium/Luxembourg,
Maaysia, China, Argentina, Brazil, Cuba, Peru and Venezuda. Fourteen of these agreements are
awaiting ratification by the Chilean congress.

Although Chile does not have a bilateral investment agreement with the U.S,, officids from the two
countries are in the process of negotiating for abilaterd tax treaty. Until the treaty is concluded, U.S.
and Chilean investors can be taxed in both countries, dthough in practice the IRS usudly grants credits
for taxespaid in Chile. In addition, U.S. and Chilean officids are in the process of negatiating afree
trade agreement expected to be completed in late 2002.

OPIC and Other Investment Insurance Programs

A bilateral investment agreement with the Overseas Private Investment Corporation (OPIC) took effect
in 1984. Threeyears later, the U.S. suspended OPIC operationsin Chile due to Chil€ sfailure to
recognize internationally accepted standards of worker rights. OPIC coverage in Chile resumed in
October 1990 after reforms of the country’ s labor code.

Chile signed the convention of the World Bank’s Multilaterd Investment Guarantee Agency (MIGA) in
1986. MIGA'’sfirg project involved Chile, and the organization has remained active in the country.

Labor

Chile has enjoyed generdly calm labor relations over the last decade. Although strikes have been
infrequent, employees in hedlth, education, and communications have held srikesin the last few years.
In addition, the privatization of some Chilean ports has led to labor disputes.

Union membership is voluntary, and gpproximately 13 percent of the workforce is unionized. Multiple
unions exist in many companies, and management can negatiate collective agreements with any of the
unions or with ad hoc groups of workers. Unions can form confederations or nationwide labor centrals
and can afiliate with internationd labor federations. There is no sectord bargaining; contracts are
negotiated a the company levd.

The government of Chileis currently holding tripartite talks and has submitted proposed reforms of the
labor code to the Chilean Senate. Chileisasignatory to al Internationa Labor Organization (ILO)
core conventions on worker rights.
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Foreign Trade Zones/Free Ports

The ports of Iquique, in the extreme north of Chile, and Punta Arenas, in the extreme south, were
designated free trade zones in 1977. In these zones, merchandise can be deposited, transferred,
terminated, or commercidized without restriction. Mining and some fishing companies are excluded
from the free trade benefits. Foreign firms have the same investment opportunitiesin the free-trade
zones as Chilean firms.

Foreign Direct Investment

In 2001, the flow of U.S. investment in Chile, the largest of any single country, totaled approximately
$1.76 billion. Italy was second with $0.9 hillion, and Austrdiawas third with roughly $0.4 billion.
Other mgor foreign investorsin Chile (in order of importance) are the Spain, Canada, United Kingdom,
Jgpan and Audrdia. New investment in agriculture and livestock, congtruction, energy, fishing and
aquaculture, forestry, and trangport and communications totaed $0.87 billion in 2001, while new mining
investment was roughly $0.89 billion (see gatigtica annexes).

Thetotd stock of foreign direct investment (FDI) in Chile in 2001 was $44.2 hillion, and tota inflowsin
2001 were $4.4 billion. Thetota stock of FDI was 59.6 percent of Chile's 2001 GDP, and FDI
inflows equaled approximately 5.9 percent of 2001 GDP.

Chilean Foreign Investors

Regulations governing foreign investment by Chilean individuas and non-financia corporations are
limited. Whilefinandd firms must face fairly extensve regulations, the Central Bank is gradudly erasing
certain redtrictions. Insurance companies, pension funds, and banks may invest an increasing portion of
their assets abroad in a narrow range of low-risk ingruments.
According to Centrd Bank statitics, tota flows of Chilean investment abroad, principaly in Mercosur
and in neighboring countries, have surpassed $18 hillion since 1995. Chile's net investment abroad
neared $4.5 hillion in 2000.

Satistical Annexes

Foreign Direct Investment in Chile— By Country (millions of dollars)

Country 1999 2000 2001 1974-01/#

United States 1,909 734 1,759 15,320

Spain 4,583 710 393 9,371




Canada 450 665 218 6,539
United Kingdom 311 205 382 2,609
Audrdia 6 38 430 1,738
Japan 224 53 118 1,550
Italy 51 96 920 1,470
South Africa 40 4 12 1,395
Netherlands 181 83 93 1,334
France 608 43 57 1,217
Argentina 47 92 27 620
Fnland 3 3 0 521
Switzerland 44 197 5 492

#. Totd invested over the period. Does not reflect repatriation of capital and may not reflect current
vaue of invesments.

Source: Foreign Investment Committee, Ministry of Economy

Foreign Direct Invesment in Chile— By Sector (millions of dollars) through 2000.

Sector 1999 2000 2001 1974-01/#

Mining 1,221 236 898 16,016
Services 1,910 684 705 11,127
Electricity, Gas, and Water 4,560 860 908 8,716
Industry 780 202 755 6,596
Trangport and Communications 360 869 1,284 4,261
Construction 215 29 166 1,133
Fshing and Aquaculture 1 92 6 271
Agriculture 21 22 10 259
Forestry 19 3 1 243

#. Totd invested over the period. Does not reflect repatriation of capital and may not reflect current
vaue of invesments.

Source: Foreign Investment Committee, Ministry of Economy

Largest Foreign Direct Investment Projectsin Chile (millions of dollarsinvested)

Project I nvestor Sour ce Country Sum
Energs ENDESA Spain Spain 3,183
LaDisputada | Exxon Minerds u.S 2,483
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LaEscondida | BHP/RTZ/JECO/IFC Augrdia/U.K/Japar/ Int. 1,887
Collahuaes Amcoll/Japan/Fa con-bridge South AfricalJgpan/ Canada | 1,635
El Abra Cyprus Minerds U.S. 1,350
EndesaChile | ENDESA Spain 1,315
Los Pelambres | Nippon/Los Pelambres Japan/U K. 994
Zddivar Zddivar/Outokumpu Finland/Canada 984
Methanex Methanex Chile Ltd. Canada 896
First Boston Credit Suisse First Boston Switzerland 750
LaCanddaria | Phdps Dodge/Sumitomo U.SJapan 670

Source: Foreign Investment Committee, Ministry of Economy

CHAPTER 8: TRADE AND PROJECT FINANCING

Brief Description of Banking System

The banking system offers many of the asset and liability products available in the international markets.
Foreign trade financing and money exchange operations are particularly active and efficient compared to
the rest of Latin America

This sector is regulated by the Superintendence of Banks and Financid Indtitutions, an agency that
reports to the Minigter of Finance. The Central Bank, which is autonomous from the government in
conducting monetary policy and regulating foreign capital movements, aso regulates bank operations.

The only Chilean banks with a direct presence in the United States are Banco Chile, which has branches
in New Y ork and Miami, and Banco Santiago, Scotia Bank, Banco de Credito e Inversiones, and

CorpBank with representative officesin New Y ork.

U.S. banks operating in Chile (seelist a end of chapter) concentrate on corporate lending for
multinationas and Capitd market activities (wholesde), dthough Citibank and BankBoston are active in

retail banking.

Foreign Exchange Controls Affecting Trading

Foreign Exchange operdtion is particularly active and efficient by Latin America standards. Asa generd
rule, currency may be fredy traded in two markets—the informa and the interbank market (formd).
Prior to receiving authorization, the Central Bank requires that the trade finance transactions, foreign
loans, capitd flows, and profit repatriation be executed only through acommercid bank (formal



56
market).

On April 19, 2001 the Chilean Minigtry of Finance, in conjunction with Central Bank, proposed a
broad series of new measures designed to diminate obstacles and restrictions on foreign capitd. The
proposed diminated redtrictions would include restrictions for incoming and outgoing foreign capitd, the
reserve requirement for externd capitd, the prior authorization to enter funds associated with externd
loans, investment, working capita, bonds, and ADRs. Limitations on capital and profit repatriation
would aso be diminated. Foreign Trade Finance operations (Import and Export) are alowed to
perform foreign exchange transactions in the informa market. These new measures are il in the
approva process in the congress with the urgent status (Fast Track).

Generd Financing Avallability

Different available financing sources include direct investment, bank debt, bonds, stocks, and, since
1993, issuance of American Depository Receipts on New Y ork stock exchange. Euro and Samuray
bonds are aso utilized. The larger corporations use sources from bank debt to public sources of funds
such as stocks and bonds issued to loca and internationd capital markets.

Chile has conggtently received high investment grade ratings by Moody”s and Standard & Poor’s—
since 1990. Asof July 2002, S& P rating for Chile was upgraded from —A to A. Some 26 Chilean
ADRs are traded on the NY SE.

How to Finance Export / Methods of Payment

Payment to suppliersis often made viaan irrevocable letter of credit from a Chilean Commercia bank
to the supplier. Thisisfast and smple, with no lengthy delays in the remittance of foreign currency.
Payments are made upon receipt of notice of shipment of goods. Other methods of payment to
suppliersinclude cash againgt documents and open account. Suppliers deding in open account usudly
have to develop along-standing relationship with the buyer.

Types of Available Export Financing and Insurance

The US Export — Import Bank and the overseas Private Investment Corporation provide credit and
insurance programs for US exporters and investors in Chile. The Inter- American Development Bank
and World Bank loan programs are available. For agricultura and food products, the USDA
Commodity Credit Corporation offers export credit guarantees for exportersto Chile.

Private companies can take advantage of different programs like the World Bank Internationa Finance
Corporation (IFC), which provides financing to private sector companies for infrastructure. The IFC is
particularly interested in non+traditional industries, cross-border operations, and asset securitization.
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Other sources that companies use are the German program (KFW), French program (COFACE), and
Spanish and Japanese programs, which are for energy sector and infrastructure.

Avallable Project Financing

Maor project financing is available through issue of equity and bondsin the internationa capita market
and through syndicated loans. The U.S. Export Import Bank offers project financing in Chile. The
amount of financing depends exclusively on the US content of the proposed project. For more
information about Ex-1m Bank please see www.exim.gov.

U.S. Banksin Chile Phone (56-2) | Fax (56-2)
American Express Bank Ltd. 350-6700 335-8308
Bank of American NA 243-7200 243-7393
BankBoston 686-0000 686-0760
The Chase Manhattan Bank NA | 425-5100 425-5415
Citibank NA 338-8000 338-8155
Republic National Bank of NY 695-2002 698-7512

U.S. Correspondent Banksin Phone (56-2) | Fax (56-2)

Chile

Banco BHIF 679-1000 679-1350
Banco BICE 692-2000 696-5324
Corp Banca 687-8000 696-0271
Banco de A. Edwards 388-3000 388-4012
Banco de Crédito e Inversiones 692-7000 695-3750
Banco de Chile 637-1111 637-3434
Banco de Santiago 648-4000 695-1138
Banco dd Desarrollo 674-5000 671-5547
Banco Internaciond 369-7000 369-7367
Banco Security 270-4000 270-4025
Scotia Bank 692-6000 698-6008
Banco dd Estado 670-7000 670-5478

Non-Chilean Banksoperatingin | Phone Fax (56-2)
Chile (56-2)

ABN Ambro Bank 396-5000 | 396-5666
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Banco Dresdner Banque Nat. deP. | 688-0411 | 688-0422
Banco de la Nacion Argentina 671-2045 | 698-7341
Banco Do Brasl 336-3001 | 336-3005
Banco do Estado de Sao Paulo 695-1307 | 672-2459
Banco Exterior 385-7000 | 385-7099
Banco Santander 320-2000 | 672-3166
ING Barings 330-0600 | 330-0650
The Bank of Tokio Ltd. 203-1180 | 203-1190
Banco Sudameris 638-1514 | 633-0957

CHAPTER 9: BUSINESS TRAVEL
Business Customs

U.S. business people will find that business practices in Chile and the United States are very smilar.
The business day usudly beginsat 9 am. and ends between 6 and 7 p.m. Lunch bresks usudly begin
a 1 p.m. and are an hour long, unless businessis being conducted, in which case two to three-hour
lunches are common. Although socid occasions rarely begin at the indicated time, business meetings
nearly dways do.

Many Chilean business people are well-educated professionas who travel internationally and spesk
English. However, not dl speak English, and foreign business people will often find the ability to spesk
Spanish very useful, if not an absolute must. Promotiond literature should be in Spanish.

Travel Advisory and Visas

There are neither current travel warnings nor public announcements regarding Chile specifically.
Nonethdess, vistors should be aware of the crimina environment in Santiago. Street crime, endemic to
many South American cities, isaconcern. One should be particularly dert in the downtown area,
taking care not to visibly where expensive jewdry. Thereisdso potentid for violent sudent and/or
politica protests. These may occur & any time during the year and generaly take place within proximity
of government buildings. Thereis currently a possibility for violence againgt United States citizens and
interests throughout the world in response to tensonsin the Middle East. Officia precautions should be
taken serioudy and visitors should maintain awvareness of their surroundings.  See the State Department
consular information sheet for Chile at www.travel .gtate.gov

SAFETY AND SECURITY: The U.S. Government remains deeply concerned about the security of
Americans overseas. As aresult of U.S. military actionsin Afghanistan in response to the September 11
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terrorist attacks, there is a potentia for retaiatory actionsto be taken againgt U.S. citizens and interests
throughout the world by terrorists and those who harbor grievances againgt the United States. The
Department of State urges Americans to review their circumstances carefully and to take al appropriate
measures to ensure their persond safety. Americans are urged to monitor the local news and maintain
contact with the nearest American embassy or consulate. The Department will continue to develop
information about potentia threats to Americans overseas and to share with them credible threet
information through its Consular Information Program. Information is available on the Internet at
http://travel . state.gov and the Embassy's website at http:/Aww.usembassy.cl.

Due to the presence of suspected terrorist organizationsin the Tri-Border Area (Argenting, Brazil, and
Paraguay), activities related to terrorism are a concern in the entire region. However, there are no
reports of credible threats directed specificdly againg American interests in Chile. Traditiondly,
September 11-18 is an active period for public demongtrations. Violent politica, [abor, or student
protests can occur at other times aso, often near government buildingsin Santiago and Vaparaiso or in
the vicinity of mgor universties. Regardless of when or where such assemblies occur, American citizens
traveling or residing in Chile are advised to take common-sense precautions and avoid any large
gatherings or any other event where crowds have congregated to demondtrate or protest. Additional
advice about demondtrations, particularly during the September period, may be obtained from the U.S.
Embassy at the telephone numbers listed below.

There are credible reports that land mines may pose a danger to hikersin remote sections of severd
popular nationa reserves and parks near northern border aress, including Laucaand Llullallaco
Nationd Parks, Salar de Surire Nationa Monument, and L os Flamencos Nationd Reserve. Visitors
should check with park authorities before entering less-traveled areas and observe dl warning signs.
There are dso demarcated land mine fields in the Magallanes region of southern Chile, between Punta
Arenas and the Torres dd Paine Nationd Park, and on Tierradd Fuego, which should be drictly
avoided.

CRIME: The U.S. Embassy isreceiving an increasing number of reports of the theft of purses, wallets,
backpacks, and luggage containing passports, credit cards, and money. Thefts have been reported in
restaurants, bus gtations, airports, and other places frequented by tourists. There has dso been arisein
the report of thefts from hotel rooms, including rooms in better hotels.

Street crimeis aproblem in metropolitan Santiago in genera and specifically in the city center. One
should be particularly dert while walking in the downtown area, especidly in the late afternoon, after
dark, or on weekends, even in well-traveled aress. In Santiago and other large Chilean cities, thieves
thrive on crowds on the street during rush hour and aboard public transportation.

Petty crimeisaso prevaent at crowded tourist locations, a Metro (subway) gations, on trains and
buses, and occasondly in taxis. Rates of such crime have increased markedly in the last year. Persons
wearing expendve-looking jewdry or carrying luggage or cameras are favorite targets for pickpockets
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and purse-snaichers. Bags and briefcases may be stolen from chairs in restaurants and outdoor cafes.
Outside Santiago, robberies and assaults have occurred most frequently in the Vinadd Mar and
Vaparaiso areas, which become increasingly crowded during the height of the Chilean summer season
(December through March).

Individuas whose passports are stolen will be required to obtain duplicates of their tourist cards from
the Policia International before they can depart the country.

The loss or theft abroad of a U.S. passport should be reported immediately to the loca police and the
nearest U.S. Embassy or consulate. U.S. citizens may refer to the Department of State's pamphlets, A
Safe Trip Abroad and Tips for Travelersto Central and South America, for waysto promote a
more trouble-free journey. These publications are available by mail from, the Superintendent of
Documents, U.S. Government Printing Office, Washington, DC 20402; viathe Internet at
http://Aww.access.gpo.gov/su_docs, or viathe Bureau of Consular Affairs home page at

http://travel . state.gov/.

Business people who vist Chile usudly enter on aregular tourist visa, which isissued by immigration
officersat the arport upon arrival. American citizens must pay afee of $61.00 at the internationd
check-in point and must be prepared to pay the exact amount in dollars; the visaisvaid for ten years or
the date of expiration of the U.S. traveler’ s passport, whichever comes first. Business and tourist visitors
are granted stays of 90 days, which can be extended for additiona 90 days by the Registro de Servicios
e ldentificaciones, Of. de Extranjeria (Agustinas 1235, 4™ floor, Santiago, Chile - Phone: (56-2) 550-
2400), or the Gobernacion Provincia outside of the capita. Renewing a business or tourist visahas a
cost of US$ 100.00 per person. For further information see www.chile-usa.org.

Individuas who intend to stay in Chile for more than 90 days but less than ayear for business purposes
should obtain avisafrom a Chilean consulate in the U.S. Oncein Chile, holders of this visa should
register a the Policia Internaciond (located at Barros Borgono 1052), where they will beissued a
Certificado de Regigtro. Individuas temporarily residing outside Santiago should register at the
corresponding Gobernacion.

Business people may aso be granted a Resident Subject to Contract (Residente Sujeto a Contrato)
visa Thisvisaisissued to those who have been contracted to carry out a specific job, requiring certain
qudifications. It isvdid for up to two years, and such visa holders are dlowed to have their spouses
and children dso reside in the country. A new visais required if the visa holder changes companies.
Thisvisais dso obtained at the Registro de Servicios e |dentificaciones, Of. de Extranjeria (Agudtinas
1235, 4™ floor - Phone: (56-2) 550-2400, Santiago, Chile).

For those business people who intend to make sizegble invesments in Chile, atemporary resident visa
may be advisable. Thisvisaisvdid for one year, and can be extended for a second year. It may be
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obtained a the Registro de Servicios e Identificaciones, Of. de Extranjeria (Agustinas 1235, 4™ floor -
Phone: (56-2) 550-2400, Santiago, Chile).

Travelers consdering scientific, technica, or mountaineering activitiesin areas classified as frontier areas
are required to obtain authorization from the Chilean Government at least 90 days prior to the beginning
of any expedition.

For current information concerning entry and customs requirements for Chile, travelers can contact the
Chilean Embassy in Washington, D.C. or the nearest Chilean Consulate to their U.S. residence. (See
Chapter XI, "U.S. and Country Contacts")

Americanstraveling abroad are strongly advised to consult their medica insurance company to confirm
whether their coverage applies overseas and whether it will cover emergency expenses. Although
Medicare and Medicaid programs typicaly do not cover expenses incurred overseas, many travel
agents and private companies can provide insurance plans that do. Americans should aso consider that
many doctors and hospitals require payment in cash before prior to providing service. For more
information see www.cdc.gov.

Driving in Santiago is Smilar to the United States, dthough extra avareness will be helpful in afew
aess. Firg, loca drivers switch lanes without Signaing, so extra precaution should be taken. Second,
Santiago’ s anti- pollution laws cause certain streets to switch direction during the morning and evening
rush hours. The same laws dso limit the number of automobiles digible to be driven on certain days.
License plate numbers dictate which automobiles are digible on which days. Third, for aforeigner to
drive legdly, he/she must have an internationd driver’s permit. Failure to do so may result inlegdly
pendties, including detention.

Holidays

The following are Chile' slegd holidays for 2003. Some dateswill vary on an annua basis.

Holiday Date
New Year's Day January 1
Good Friday April 18
Easter Sunday April 20
Labor Day May 1
Commemoration of the Baitle of Iquique May 21
Corpus Chridti June 19

Saint Peter and Saint Paul June 29
Assumption Day August 15

Independence Day September 18



Day of the Army
Columbus Day
All Saints Day

Immaculate Conception

Christmas Day

September 19
October 13
November 1

December 8
December 25

Business Infrastructure
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Business operations develop in a climate of free enterprise and free trade. Simplified bureaucratic
procedures are the rule, making the Chilean business environment one of the most transparent and
friendly in Latin America. The labor forceis regarded as competent, productive, and relatively well
educated. Current trends include innovation in export products and in awide range of services for the
domestic market. High foreign and domestic investment have added new technologiesto industrid

processes and increased competition in distribution and marketing.

A number of business groups control large segments of the economy, but at the same time, the number
of medium-sze and smdl companiesis growing. Large-scde businessis conducted through loca
corporations whose shares are quoted on the stock market. Since the 1970's, the Government of Chile
has carried out a very successful privatization program that has transferred hundreds of companies and

public servicesto private operators, many with foreign capita participation.

U.S. companies established in Chile have maintained successful operationsin Chile for decades. The
Chilean- American Chamber of Commerce has alarge membership of U.S,, Chilean and internationa

firms and effectively represents the interests of the corporate community in Chile.

CHAPTER 10:. ECONOMIC AND TRADE STATISTICS

Population:

Growth Rate:

L abor force:

Rdigion
Cathalic:
Protestant:
Agnogtic/ Athad:

Government System:

Language:

Country Data

15.2 million
1.4%
5.95 million

77.0%
12.0%
6.0%
Bicameral Democracy
Spanish
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Work Week: 48 hours
The Domestic Economy
(In US million dollars unless otherwise indicated)
1999 2000 2001 2002*
Nomind GDP 67,761 71,273 74,123 67.108
Red Growth (%) -1.1 4.4 2.8 3.2
Per Capita GDP (USD) 4,864 4,928 4,314 4,200
Inflation (%) 2.3 4.5 2.6 2.7
Unemployment (%) 9.7 8.3 7.9 8.0
Government Spending/ GDP 24.0 25.0 25.0 24
Reserves (year-end) 14,741 14,741 14,226 14.103
Exch. Rate (pesos/USD) 508.8 539.5 634.9 680
Foreign Debt (year-end) 34,167 36,599 37,673 38,989
U.S. Economic and Military 0.3 0.3 0.3 0.3
Aid
* Provisond data
Source: Chile Central Bank (www.bcentral.cl)
Trade Statistics
Chileant U.S./Imports and Exports
(Millions of dollars)
1999 2000 2001
Chilean Exports 15,615 18,158 17,616
Chilean Imports 13,951 16,731 15,856
Imports from U.S. 2,985 3,087 3,693
Exportsto U.S. 2,812 3,452 3,216
U.S. Pct. of Imports 21 18 23

Source: Chile Centrd Bank (www.bcentral.cl)

Investment Statistics

See datafor Foreign Direct Investment in Chile, by country and by sector, in Chapter 7- Foreign

I nvestment.




CHAPTER 11: U.S. AND COUNTRY CONTACTS
Chile Government Agencies-- http://mwww.gobiernodechile.cl/

Minigterio de Relaciones Exteriores (Ministry of Foreign Relations)

Soledad Alvear V., Minister

Catedrd 1158, P. 3; Santiago, Chile

Td: (56-2) 696-2574; Fax: (56-2) 696-8796 www.minrel.cl

Minigterio de Hacienda (Minigtry of Finance)

Nicolas Eyzaguirre G., Minister

Teatinos 120, P. 12, Of. 32; Santiago, Chile

Td: (56-2) 671-0706; Fax: (56-2) 671-6479 www.minhdad

Minigterio de Economiay Energia (Ministry of Economy and Energy)

Jorge Rodriguez, Minister

Teatinos 120, P. 10; Santiago, Chile

Td: (56-2) 698-3115 or 672-5164; Fax: (56-2) 696-6305 WwWw.economia.cl

Minigtro de Mineria (Ministry of Mines)

Alfonso Dulanto Rencoret, Minister

Teatinos 120, Piso 7; Santiago, Chile

Td: (56-2) 671-2481; Fax (56-2) 698-9262 www.minmineriacl

Ministra de Defensa Naciond (Ministry of Defense)

Michelle Bachdllet Jeria, Minigter

Direccion Villavicencio 364, Santiago, Chile

Td: (56-2) 222-1202; Fax (56-2) 634-5339 www.defensa.cl

Minigterio de Trabgo y Previson Socid (Ministry of Labor and Socia Security)

Ricardo Solari, Minister

Huerfanos 1273, P. 6; Santiago, Chile

Td: (56-2) 753-0500; Fax: (56-2) 753-0505 www.mintrab.gob.cl

Minigterio de Obras Publicas, Trangportesy Telecomunicaciones
(Ministry of Public Works, Transportation & Telecommunications)

Javier Etcheberry, Minister

Morande 59, P. 6; Santiago, Chile

Td: (56-2) 421-3000; Fax: (56-2) 421-3131 www.moptt.cl
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Minigterio de Sdud Publica (Minigtry of Public Hedth)
Osvaddo Artaza Barrios, Minister
Mac Iver 541, P. 3; Santiago, Chile
Td: (56-2) 630-0412 or 630-0413; Fax: (56-2) 632-2405 www.minsd.cl

Minigterio de Vivienda, Urbanismo y Bienes Naciondes

(Minisgtry of Housing, Urbanism & State Property)

Jame Ravingt, Minister

Alameda 924, P. 4; Santiago, Chile

Td: (56-2) 351-3401; Fax: (56-2) 633-6521 www.minvu.gob.cl

Minigterio de Agricultura (Ministry of Agriculture)

Jaime Campos, Minister

Teatinos 40, P. 9; Santiago, Chile

Td: (56-2) 393-5000; Fax: (56-2) 671-6500 Www.minagri.gob.cl

Government- Related Agencies

Banco Centrd (Central Bank)

Carlos Massad, President

Agudinas 1180; Santiago, Chile

Td: (56-2) 670-2000; Fax: (56-2) 697-2271 www.bcentra.cl

Banco del Estado (State Bank of Chile)

Jaime Estevez, Presdent

Alameda Bdo. OHiggins 1111; Santiago, Chile

Td: (56-2) 670-7000; Fax: (56-2) 670-5008 www.bancoestado.cl

Centro de Investigacion Mineray Metalurgica, CIMM (Mining and Metdlurgy Research Center)
Ignacio Moreno, Executive Director

Parque Antonio Rabat 6500, Vitacura; Santiago, Chile

Td: (56-2) 364-3300; Fax: (56-2) 364-5043 www.cimm.cl

Comision Naciond de Energia (Nationa Energy Commission)
Vivianne Blanlot, Executive Secretary

Tesatinos 120, P. 7; Santiago, Chile

Td: (56-2) 365-6800; Fax: (56-2) 365-6388 www.cnecl

Comision Chilena de Energia Nuclear (Chilean Nuclear Energy Commission)
Roberto Hojman, President
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Amunategui 95; Santiago, Chile
Td: (56-2) 699-0070; Fax: (56-2) 699-0735 www.cchen.cl

Comision Naciona de Medio Ambiente, CONAMA (Nationa Environmental Commisson)
Gianni Lopez, Executive Director

Obispo Donoso 6; Santiago, Chile

Td: (56-2) 240-5600; Fax: (56-2) 244-3437 www.conama.cl

Comite de Inversiones Extranjeras (Foreign Investment Committee)

Karin Poniachik, Executive Vice Presdent

Teatinos 120, P. 10; Santiago, Chile

Td: (56-2) 698-4254; Fax: (56-2) 698-9476 www.foregninvestment.cl

Corporacion Nacional del Cobre, CODEL CO (National Copper Corporation)
Juan Villarzu, Executive President

Huerfanos 1270; Santiago, Chile

Td: (56-2) 690-3221; Fax: (56-2) 690-6092 www.codel co.cl

Corporacion de Fomento de la Produccion (Nationa Production Promotion Corporation)
Gonzdo Rivas, Executive VP

Moneda 921, P. 8, Of. 809; Santiago, Chile

Td: (56-2) 631-8200; Fax: (56-2) 638-4003 www.corfo.cl

Corporacion Nacional Forestal, CONAF (Nationa Forestry Commission)
Carlos Weber, Executive Director

Avda. Bulnes 285, P. 5, Of. 501; Santiago, Chile

Td: (56-2) 390-0000; Fax: (56-2) 671-5881 www.conaf.cl

Direccion Generd de Obras Publicas (Genera Adminigtration of Public Works)
Carlos Uribe, Generd Director

Morande 59, P. 3; Santiago, Chile

Td: (56-2) 361-2451; Fax: (56-2) 672-7989 www.mop.cl

Direccion Generd de Aeronatica Civil (Civil Avigtion Adminigtration)
Generd Patricio Campos, Genera Director

Avda Migud Claro 1314; Santiago, Chile

Td: (56-2) 205-2092; Fax: (56-2) 410-7101 www.dgac.cl

Direccion Genera de Rdaciones Economicas Internacionaes
(Generd Direction of International Economic Affairs)



67
Osvado Rosdes, Generd Director
Gabridla Riutort, Prochile Director
Alameda Bdo. O'Higgins 1315, P. 2; Santiago, Chile
Td: (56-2) 565-9000; Fax: (56-2) 696-0639 www.prochile.cl and www.chileinfo.com

Empresa de Ferrocarriles del Estado, EFE (Chilean State Railways)
Jaime Mondaca, General Manager

Alameda Bdo. O'Higgins 3322, P. 3; Santiago, Chile

Td: (56-2) 776-2800; Fax: (56-2) 776-2052 www.efecl

Empresa Naciond dd Petroleo, ENAP (State Oil and Gas Producing Enterprise)
Daniel Fernandez, Generd Manager

Vitacura 2736; Santiago, Chile

Td: (56-2) 280-3000; Fax: (56-2) 234-9201 www.enap.cl

Junta de Aeronautica Civil (Civil Aviation Commission)

Juan Pablo Langlois, Secretary Generdl

Amunategui 139, P. 7; Santiago, Chile

Td: (56-2) 698-5594; Fax: (56-2) 698-3148 www.dgac.cl/aernac.htm

Ministerio de Obras Publicas, Depto. Concesiones

(Ministry of Public Works, Concessions Dept.)

German Malina, Genera Coordinator of Concessons

Merced 753, P. 9; Santiago, Chile

Td: (56-2) 258-3600; Fax: (56-2) 258-3602 www.mop.cl

Of. de Edtudios 'y Politicas Agricolas, ODEPA (Office of Agriculturd Policies and Studies)
Carlos Furche, Nationa Director

Teatinos 40, P. 8; Santiago, Chile

Td: (56-2) 397-3000; Fax: (56-2) 671-0953 www.odepa.gob.cl

Superintendencia de Electricidad y Combustibles (Superintendency of Electricity and Fuel)
Sergio Espego, Superintendent

Amunategui 58, P. 3; Santiago, Chile

Td: (56-2) 549-6000; Fax: (56-2) 672-7708 WWW.Sec.cl

Servicio Naciond de Geologiay Mineria (SERNAGEOMIN)
(Nationd Geologicd and Mining Agency)

Ricardo Troncoso, Nationd Director

Santa Maria 0104, Providencia; Santiago, Chile



Td: (56-2) 737-5050; Fax: (56-2) 737-2026 www.sernageomin.cl

Servicio de Impuestos Internos (Internal Revenue Service)

Juan Toro, National Director

Tesatinos 120, P. 6; Santiago, Chile

Td: (56-2) 395-1600; Fax: (56-2) 395-1669 www.Si.cl

Servicio Naciond de Aduanas (Nationa Customs Service)

Crigtian Pama, Nationa Director

Plaza Sotomayor 60; Vadparaiso, Chile

Td: (56-32) 20-0500; Fax: (56-32) 21-2819 www.aduana.cl

Servicio Agricolay Ganadero, SAG (Agriculture and Livestock Service)
Lorenzo Cabalero, National Director

Bulnes 140, P. 8; Santiago, Chile

Td: (56-2) 671-2323; Fax: (56-2) 672-1812 www.sag.gob.cl

Servicio Naciond de Pesca (National Fisheries Service)

Sergio Mujica, Director

Yungay 1731, P4, Vdparaiso, Chile

Td: (56-32) 252-819; Fax: (56-32) 21-4492 WWW.Sernapesca.cl

Servicio Naciond de Turismo, SERNATUR (Nationa Tourism Service)
Oscar Santelices, Director

Providencia 1550; Santiago, Chile

Td: (56-2) 731-8418; Fax: (56-2) 236-1417 WWW.Sernatur.cl

Servicio de Sdud Metropolitano de Ambiente (Metropolitan Environmentd Service)
Jose Concha G., Director

Bulnes 177, Santiago, Chile

Td: (56-2) 671-4304; Fax: (56-2) 699-3339 www.sesma.cl

Superintendencia de Bancos e Ingtituciones Financieras
(Superintendency of Banks and Financid Ingtitutions)

Enrique Marshal, Superintendent

Moneda 1123, P. 6; Santiago, Chile

Td: (56-2) 442-6233; Fax: (56-2) 462-0542 www.shif.cl

Superintendencia de Vaores y Seguros (Superintendency of Securities and Insurance)
Alvaro Clarke, Superintendent



Tesatinos 120, P. 6; Santiago, Chile
Td: (56-2) 549-5959; Fax: (56-2) 549-5892 WWW.SVS.Cl

Superintendencia de Administradoras de Fondos de Pensiones

(Superintendency of Penson Fund Adminigtration)

Algandro Ferreiro, Superintendent

Huerfanos 1273, P. 2; Santiago, Chile

Td: (56-2) 753-0313; Fax: (56-2) 753-0395 www.safp.cl

Superintendencia de Servicios Sanitarias (Superintendency of Sanitary Services)
Juan Eduardo Sddivia, Superintendent

Moneda 673, P. 7; Santiago, Chile

Td: (56-2) 382-4000; Fax: (56-2) 382-4003 www.siss.cl

Country Trade Associations/Chambers of Commerce

Asociacion Chilena de Empresas Mayoristas y Representantes de Turismo (ACHMART)
Terresa Rojas, President

Antonio Bdlet 77, P. 12; Santiago, Chile

Td: (56-2) 236-1549; Fax: (56-2) 244-3325 www.achmart.cl

Asociacion de Bancosy Indtituciones Financieras

(Associdion of Banks and Financid Ingtitutions)

Hernan Somerville, President

Ahumada 179, P. 12; Santiago, Chile

Td: (56-2) 636-7100; Fax: (56-2) 698-8945 www.abif.cl

Asociacion de Didtribuidores de Combustibles de Chile

(Nationd Fue Distributors Association)

Fernando Rodriguez, President

Miguel Claro 1431, Of. 101, Providencia; Santiago, Chile

Td: (56-2) 205-5456; Fax: (56-2) 204-1495 www.adico.cl

Asociacion de Digtribuidores de Software (Software Distributors Association)
Alfredo Sdlas, Presidente

San Sebastian 2839, Of. 605, Las Condes; Santiago, Chile

Td: (56-2) 246-3630; Fax: (56-2) 246-3867 www.ads.cl

Asociacion de Empresas de Servicio Publico (Public Utility Companies Associetion)
Guillermo Matta, President

69



70
Andres Bello 1051, Of. 2001, Providencia; Santiago, Chile
Td: (56-2) 235-7374; Fax: (56-2) 236-3472

Asociacion de Industrias Metdlurgicas y Metamecanicas (ASIMET)
(Metdlurgic and Metamechanic Industries Association)

Pablo Bosch, President

Av. Andres Bello 2777, P. 4; Santiago, Chile

Td: (56-2) 620-8710; Fax: (56-2) 203-3025 www.asmet.cl

Asociacion de Productores y Representantes de Productos L ubricantes (ASOLUB)
(Lubricant Producers and Representatives Association)

Lorenzo Gasmuri, President

Providencia 2601, Of. 21; Santiago, Chile

Td: (56-2) 231-7406; Fax: (56-2) 231-7406

Asociacion Gremia de Corredores de Propiedades y Promotores de la Construccion (ACOP)
(Association of Red Egtate and Congtruction Promoters)

Francisco Montalva, President

Providencia 2008-A, P. 2; Santiago, Chile

Td: (56-2) 366-0414; Fax: (56-2) 233-5110 www.acop2l.com

Asociacion Gremid de Industriales Quimicos (ASIQUIM)

(Chemicd Industry Association)

Werner Lothholz, Presdent

Av. Andres Bello 2777, Of. 501; Santiago, Chile

Td: (56-2) 203-3350; Fax: (56-2) 203-3351 www.asiquim.cl

Asociacion Gremid delaMedianay Pequena Industria de Chile (AMPICH)
(Chilean Smdl- and Mid-Size Industry Association)

Jorge Buron, President

Republica 371; Santiago, Chile

Td: (56-2) 689-4260; Fax: (56-2) 689-4260

Asociacion Gremia de Medianos y Pequenos Industrides Metalurgicos (CORMETAL)
(Smdl- and Mid-size Metdlurgic Industry Association)

Sergio Cortes, President

Ejercito 426; Santiago, Chile

Alfredo Meza

Av. Diagond Oriente 1982; Santiago, Chile

Td: (56-2) 51-0535; Fax: (56-2) 671-4150 www.cormetd.cl/
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Asociacion Gremia Naciond de Duenos de Establecimientos Comerciales (SIDECO)
(Nationd Association of Commercid Establishment Owners)

Contact: James Raby, Presdent

Huerfanos 779, Of. 801; Santiago, Chile

Td: (56-2) 633-1108, 633-1109; Fax: (56-2) 632-5698

Asociacion Gremia de Laboratorios Farmaceuticos (AGRELAF) (Pharmaceutical Laboratories
Association, formed by members of the Pharmaceutical Research Manufacturing Association)
Joao Sanches, President

Av. A. Vespucio Sur 100, Of. 401; Santiago, Chile

Td: (56-2) 655-8800; Fax: (56-2) 655-8808

Asociacion Naciond de Importadores (National Association of Importers)
Jose A. Oyarzun, Generd Manager

Monjitas 392, P. 1; Santiago, Chile

Td: (56-2) 360-7028; Fax: (56-2) 231-3367

Asociacion de Exportadores de Chile (Chilean Exporters Association)
Ronald Bown, President

Cruz del Sur 133, P. 2; Las Condes, Santiago, Chile

Td: (56-2) 206-6604; Fax: (56-2) 206-4163 www.cffaorg

Camara Chilena de la Congtruccion (Chilean Congtruction Chamber)
Ignacio Silva, President

Arturo dd Rio, Secretary Generd;

Marchant Pereira 10, P. 3, Providencia; Santiago, Chile

Td: (56-2) 376-3300; Fax: (56-2) 371-3430 www.cchc.cl

Chilean- American Chamber of Commerce (Amcham)

Kathleen Barclay, President

Jaime Bazan, Generd Manager

Av. Kennedy 5741, Torre Poniente, Suite 201

Td: (56-2) 290-9700; Fax: (56-2) 206-0911 www.amchamchilecl

Camara de Comercio de Santiago (Santiago Chamber of Commerce)
Esteban Alvano, President

Monjitas 392, P. 18; Santiago, Chile

Td: (56-2) 360-7000; Fax: (56-2) 632-9897 WWW.CCS.Cl
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Camarade lalndustria Cosmética de Chile
(Cosmetic Industry Association)
Jame Ale, Presdent
Avenida Kennedy 5757, Of. 609, Torre Oriente; Santiago, Chile
Td: (56-2) 951-0212; Fax: (56-2) 246-7230

Camara de laIndustria Farmaceutica de Chile

(Pharmaceutical Industry Association -- formed by members of the Pharmaceutical Research
Manufacturing Association and European Pharmaceutica Laboratories)

Jorge Vs, President

Jose Manud Cousino, Executive Vice President

Hernando de Aguirre 1981, Providencia; Santiago, Chile

Td: (56-2) 225-2959, 225-2461; Fax: (56-2) 205-2060

CamaraNaciona de Comercio, Servicio y Turismo de Chile

(Nationa Chamber of Commerce, Services and Tourism)

Fernando Lihn, President

Merced 230; Santiago, Chile

Td: (56-2) 365-4000; Fax: (56-2) 365-4001 www.cnc.cl

Corporacion Chilenade laMadera, CORMA (Nationa Wood Corporation)

Ignacio Letamendi, President

Agustinas 1357, P. 3; Santiago, Chile

Td: (56-2) 688-7978; Fax: (56-2) 688-7988 www.corma.cl

Empresa Chilena de Empresas de Turismo (ACHET)

(Chilean Association of Chilean Tourism Agencies)

Jose Martinez, President

Moneda 973, Of. 647; Santiago, Chile

Td: (56-2) 699-2140, 696-5677; Fax: (56-2) 699-4245 www.achet.cl

Federacion de Productores de Fruta de Chile (FEDEFRUTA)

(National Fruit Producers Association)

Luis Schmidt, President

San Antonio 220, Of. 301; Santiago, Chile

Td: (56-2) 632-5274; Fax: (56-2) 632-7327 www.cffaorg

Ingtituto Textil de Chile (Chilean Textile Ingtitute)
Mario Garcia, Executive Presdent
Av. Andres Bello 2777, Of. 502; Santiago, Chile



Td: (56-2) 203-3056, 203-3057; Fax: (56-2) 203-3059

Sociedad de Fomento Fabril, SOFOFA (Chilean Industrial Society)

Contact: Juan Claro, President

Av. Andres Bello 2777, P. 3; Santiago, Chile

Td: (56-2) 391-3100; Fax: (56-2) 391-3200 www.sfs.cl

Vigt USA Committee Chile

Barbara Urzua, President

Zurich 221, Of. 13; Santiago, Chile

Td: (56-2) 334-0385; Fax: (56-2) 334-0378 www.vistusad

World Trade Center Santiago

Pedro Alamos, President

Nueva Tgamar 481, Of. 101; Santiago, Chile

Td: (56-2) 339-7000; Fax: (56-2) 339-7001 Www.wtcs.cl

Market Research Firmsin Chile

Adimark Ltda

Emilio Sahli, Generd Manager

Alfredo Barros Errazuriz 1960, P. 8; Santiago, Chile

Td: (56-2) 397-4000; Fax: (56-2) 397-4300 www.adimark.cl

C. H. & Associates, Internationd Business Consultants

Carol Heitmann, Director

La Concepcion 81, Of. 707; Santiago, Chile

Td: (56-2) 214-4113; Fax: (56-2) 214-5798 cheitman@rdc.cl

Deoite & Touche

Santiago Meersohn, Senior Partner

Av. Providencia 1760, P. 6-7-8; Santiago, Chile

Td: (56-2) 270-300; Fax: (56-2) 374-9177 www.deloitte.cl

Erngt & Young

Mirodav Bakovic, Managing Partner

Phillips 56, Of. 46; Santiago, Chile

Td: (56-2) 240-9000; Fax: (56-2) 638-3622 WWW.€y.com
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Ingtituto de Estudios Bancarios Guillermo Subercaseaux

(Guillermo Subercaseauix Ingtitute of Banking Studies)

Lucia Pardo, Rector

Agustinas 1476, P. 10; Santiago, Chile

Td: (56-2) 398-6000; Fax: (56-2) 699-3634 www.ieb.cl

Ingtituto Chileno de Administracion Raciona de la Empresa (ICARE)
(Chilean Busness Indiitute of Retiona Business Adminigiration)

Fabio Vadez, President

Huerfanos 801, P. 6; Santiago, Chile

Td: (56-2) 280-5300; Fax: (56-2) 632-8757 www.icare.cl

Price Waterhouse Coopers

Lisandro Serrano S., Senior Partner

Av. Andres Bello 2711, Piso 5; Santiago, Chile

Td: (56-2) 940-0000; Fax: (56-2) 940-0504 www.pwcgloba.com

Puente Sur

Nicholas Walker, Director

Santa Bestriz 120; Santiago, Chile

Td: (56-2) 365-1848; Fax: (56-2) 365-1845 WWW.puente- sur.com

Commercid Banksin Chile
Chilean and Foreign Banks

Banco BHIF

Carlos Senent, Generd Manager

Huerfanos 1234; Santiago, Chile

Td: (56-2) 679-1000; Fax: (56-2) 679-1250 www.bhif.cl

Banco Bice

Crigtian Eyzaguirre, Genera Manager

Teatinos 220; Santiago, Chile

Td: (56-2) 692-2000; Fax: (56-2) 696-5324 www.bice.cl

Corp Banca

Mario Chamorro, General Manager

Huerfanos 1072, P. 6; Santiago, Chile

Td: (56-2) 698-2741; Fax: (56-2) 672-6729 www.corpbanca.cl



Banco de A. Edwards

Pablo Granifo, Generd Manager

Huerfanos 740; Santiago, Chile

Tel: (56-2) 388-3000; Fax: (56-2) 388-8509

Banco de Chile

Rene Lehuede, General Manager

Ahumada 251; Santiago, Chile

Td: (56-2) 637-1111; Fax: (56-2) 637-2560

Banco de Credito e Inversiones

Leond Olavarria, General Manager
Huerfanos 1134, P. 4; Santiago, Chile

Td: (56-2) 692-7000; Fax: (56-2) 695-8961

Banco ddl Desarrallo
Hugo Triveli, Generd Manager

Avda. Lib. Bernardo O'Higgins 949, P. 3; Santiago, Chile

Tel: (56-2) 674-5000; Fax: (56-2) 688-4266

Banco del Estado de Chile
Jose Manuel MenaV., Genera Manager

www.banedwards.cl

www.bancochilecl

www.bci.cl

www.bdd.cl

Avda Lib. Bernardo O'Higgins 1111, P. 4; Santiago, Chile

Tel: (56-2) 670-5037; Fax: (56-2) 670-5044

Banco Santander

Oscar Von-Chrismar, Generd Manager
Bandera 140, P. 20; Santiago, Chile

Td: (56-2) 631-2000; Fax: (56-2) 672-3166

Banco Santiago

Fernando Canas, Genera Manager

Bandera 201, Piso 3; Santiago, Chile

Td: (56-2) 648-4000; Fax: (56-2) 695-6342

Banco Security

Ramon Eluchans, Generd Manager
Agustinas 621, P. 4; Santiago, Chile

Td: (56-2) 270-4000; Fax: (56-2) 270-4001

www.bancoestado.cl

www .bsantander.cl

www.bancosantiago.cl

WWW.Security.cl
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Scotia Bank

Luis Fernando Tobon, Generdl Manager

Morande 246; Santiago, Chile

Td: (56-2) 692-6000; Fax: (56-2) 692-5400 www.scotiabank.cl

U.S. Banks

American Express

Mario Mora, Generd Manager

Avda. AndresBdlo 2711, P. 9; Santiago, Chile

Td: (56-2) 350-6700; Fax: (56-2) 355-8308 WWW.amex.com

The Chase Manhattan Bank

Carlos Ingham, Senior Country Officer

M. Sanchez Fontecilla 310, P. 10; Santiago, Chile

Td: (56-2) 425-5414; Fax: (56-2) 425-5415 www.chase.com

Citibank

Ariel Sevi, Generd Manager

Av. Andres Bello 2687, P. 7; Santiago, Chile

Td: (56-2) 338-8000; Fax: (56-2) 338-8155 www.citibank.cl

Bank of America

Hector Perez, Chile Country Manager

Alcantara 200, P. 7; Santiago, Chile

Td: (56-2) 243-7210; Fax: (56-2) 243-7393 www.bankofamerica.com

BankBoston N.A.

Jorge Ramirez, Generd Manager

Apoquindo 3457; Santiago, Chile

Td: (56-2) 686-0000; Fax: (56-2) 686-0410 www.bankboston.cl

HSBC Bank USA

Alberto Muchnick, Chief Executive Officer

Huerfanos 1060; Santiago, Chile

Td: (56-2) 650-0550; Fax: (56-2) 695-2002 www.hsbc.com
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Washington-Based USG Country Contacts

Department of Commerce, Chile Desk

U.S. Department of Commerce, HCHB 3203

14th Street & Congtitution Avenue, N.W.

Washington, D.C. 20230

Td: (202) 482-0703; Fax: (202) 482-4726 www.doc.gov

Department of Agriculture

U.S. Department of Agriculture, Rm 5094S

14th and Independence Avenue, SW.

Washington, D.C. 20250

Td: (202) 720-3221; Fax: (202) 720-5183 www.usda.gov

Department of State, Chile Desk

Office of Brazil and Southern Cone Affairs

2201 C Street, N.W.

Washington, D.C. 20520

Td: (202) 647-2407; Fax: (202) 736-4415 www.state.gov

Department of State, Office of Public Diplomacy and Public Affars

Bureau of Western Hemispheric Affairs (WHA/PDA), Room 3909

2201 C Street, NW

Washington, D.C. 20520

Td: (202) 647-7186; Fax: (202) 647-7445/736- 7247 www.state.gov/p/whal

Other Agencies

Overseas Private Investment Corporation (OPIC)

1100 New York Avenue, N.W.

Washington, D.C. 20527

Tel: (202) 336-8647; Fax: (202) 408-5155 WWW.0piC.gov

U.S. Trade and Development Agency (TDA)
1621 N. Kent St., Suite 200
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Arlington, VA 22209
Td: (703) 875-4357; Fax: (703) 875-4009 www.tda.gov

Export-Import Bank (EXIMBANK)

811 Vermont Avenue, N.W.

Washington, D.C. 20571

Td: (202) 565-3262; Fax: (202) 565-3420 WWW.EXim.gov

Chilean Government Agenciesinthe U.S.

Chilean Embassy inthe U.S.

Andres Bianchi L., Ambassador

1140 Connecticut Avenue, N.W. Suite 703

Washington, D.C. 20036

Td: (202) 785-1746, 785-2370; Fax: (202) 887-5579 www.chile-usa.org

Chilean Consulatesin the U.S.

For Chilean Consulates in San Francisco, Houston, New Y ork, San Juan, Miami, Los Angdes, San
Francisco, and Philadelphia, refer to: www.consuladoschile.org

Other Chilean Government-Rdated Entitiesin the U.S.

Empresa Naciond del Petroleo, ENAP (Nationa Petroleum Company)

5900 North Andrews Ave., Suite 230

Fort Lauderdale, FL 33309

Tdl: (954) 229-8007, 229-8005; Fax: (954) 229-8006 www.enap.cl

Corporacion Nacional del Cobre, CODEL CO (Chilean Copper Corporation)
CODELCO U.SA., CODELCO METALS

177 Broad Street, 14" Floor

Stanford, Connecticut 06901

Tdl: (203) 425-4321; Fax: (203) 425-4322 www.codelco.com

Chilean Government Trade Officesin the U.S.



79
For information on ProChil€e s officesin Washington D.C., New Y ork, Miami, Los Angeles, and
Chicago refer to www.chileinfo.com.

ProChile in Washington, D.C.

1732 Massachusetts Ave. N.W.
Td: (202) 785-1746; Fax: (202) 659-3220

CHAPTER 12: MARKET RESEARCH

Industry Reports

The Commercid Service of the U.S. Department of Commerce publishes market research such as
Internationa Market Insghts (caled IMIs and briefly highlight a market opportunity) or Industry Sector
Anaysis (caled ISAs and provide more in-depth analysis of amarket sector). These reports can be
found at www.stat-usa.gov or www.usatrade.gov

Agricultura Reports

Annua reports on market opportunities and key sectors by commodity can be found at
www.fas.usda.gov and www.usembassy.cl.

CHAPTER 13: TRADE EVENT SCHEDULE

For ligt of trade shows recommended by the U.S. Commercid Servicein Santiago, vigt
www.usatrade.gov/chile, and click on news. For shows emphasizing food products, vist
www.fasusda.gov. For an additiond list of trade showsin Chile, vist www.fisa.cl, www.casapiedra.cl,
www.puntodiez.cl, and www.exponer.cl.




